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Foreword 

Faith, love, hope.  
The idea of the "Life Ball" came into being, when HIV/AIDS was making headlines and the fashion world was 

one of the first who desired to help and also set an initiative. This wish was also the inspiration behind 

establishing the Life Ball in Austria. It is an event that reinterprets the Viennese ball tradition, a concept 

without social hierarchies that faces a serious theme in a life-affirming way. A forum to promote HIV/AIDS, 

raise awareness and encourage solidarity with the sick. Throughout the years, the Feast of Life has become 

an institution thanks to a united effort and, in addition to its charitable purpose, has been able to establish 

itself as a mirror of the social events and tides of its time. A global network has been created in over two 

decades with a common objective: To put an end to HIV and AIDS - and until we witness the sun rise on that 

day, to help those who suffer from it - one way or the other.  

As multifaceted as life, the Life Ball is being celebrated in its jubilee year. That's why we have chosen a motto 

that reminds us to look inward: "The Sound of Music" is much more than a world-famous musical, it serves as 

a reminder of the most beautiful, but also the darkest pages of our homeland Austria. It reminds us that 

security, health, acceptance and freedom are not obvious even in 2018.  

Conchita and Herbert Föttinger perform in the evening and slip into allegedly contradictory roles. Herbert 

Föttinger is the voice of the sceptics who are looking for answers to questions that need to be rightly posed. 

Conchita, on the other hand, embodies the values of the Life Ball and by extension the opposite pole.  

On the eve of the 25th Life Ball, this year's LIFE + CELEBRATION CONCERT deals with the concept of home and 

the questions: What is home? Is it a place, a belief, a feeling, a memory? Or is it people and customs? The 

theme journeys through the opera performances as well as short readings from the Austrian canon of 

literature and thus complements the overall picture of this year's motto on a new level.  

In addition to a relaxed approach to the past, the next level is about an informed future. The youth tends to 

ignore HIV, because the disease in this country is no longer an immediate threat it once used to be. This is 

where we work together with JGA. (Youth against AIDS reg. association) Targeted awareness-raising work is 

carried out with the second LIFE BALL NEXT GENERATION within a fresh framework: A panel discussion with 

international star guests and a party with hip artists are not a paradox, rather a new approach to the 

important message that knowledge prevents contagion. The LIFE BALL NEXT GENERATION is the kick-off of 

the campaign for teenagers from the age of 16 this year, which continues beyond the events with 

educational workshops in the fall.  
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Throughout this year's events, our new Know Your Status campaign is taking shape. In 2017, the campaign 

focused on the first of the UNAIDS 90-90-90 objectives that 90% of people with HIV know their status by 

2020. It was our objective to normalise HIV testing so that it can become part of routine health care. The 

campaign has demonstrated significant impact. In Vienna alone, there was a 20% increase in demand for HIV 

testing in AIDS relief compared to the previous year.  

The Know Your Status 2018 campaign also focuses on the second UNAIDS 90-90-90- objective, which states 

that 90% of people with HIV, who know their status, should be on anti-retroviral treatment. Therefore, this 

year’s campaign deals with resultant progression of testing and creates awareness of what HIV-positive 

diagnosis means to those affected in personal, social and medical terms. Together with the British star 

photographer RANKIN, we have asked prominent personalities, who have emotionally written their story on 

their bodies, to pose in front of the camera. Thanks to many partners, the campaign will again embellish the 

cityscape, conveying our message on television and radio to the majority of public.  

  

  

 

Like the international impact of The Sound of Music, 

I also wish the Life Ball, its campaigns and events to 

continue to grow into heights of significance and 

power and to bring us all closer to the real end of 

HIV/AIDS. Even though an important milestone has 

been reached with the 25th Life Ball, we still have 

long way to go with many big goals ahead of us. 

Let's reach milestones together as we witness 

another sunrise, which felt like a dream at the 

beginning of our journey!  

 
Gery Keszler 
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ABOUT HIV/AIDS 
WHAT IS HIV? 
HIV is a "human immunodeficiency virus" that can affect anyone regardless of gender, ethnicity, religion and 

socioeconomic status. The HI virus weakens the immune system and is found in semen, blood, vaginal and 

anal secretions and also in breast milk. HIV destroys the T - helper cells that are part of the white blood cells 

in the immune system and reproduces itself in these cells. 

 

WHAT IS AIDS? 
AIDS is an Acquired Immune Deficiency Syndrome and is a set of symptoms and diseases that develop as a 

result of advanced HIV infection. 

 

90-90-90 OBJECTIVES 
In 2013, UNAIDS presented the 90-90-90 objectives as a concept and objective in the battle against HIV/AIDS. 

These objectives are: 

• Objective 1: 90 % of people with HIV know their status by 2020 

• Objective 2: 90% of people with HIV, who know their status are on anti-retroviral treatment by 2020 

• Objective 3: 90% of all people with HIV, who undergo anti-retroviral treatment, achieve viral suppression by 

2020 – i.e. a person's viral load - or the number of viruses in the blood of an HIV-positive person - is below 

the detection limit so that HIV can no longer be transmitted. 

 

With this objective in mind, HIV epidemic can be contained significantly with general testing and treatment. 

The reason behind the test and treatment approach is that only those individuals who are aware of their 

disease at an early stage of infection can start treatment and achieve viral suppression. Once a person has 

achieved a viral suppression status, they can no longer pass the virus onto others, and the further 

retransmission of the virus grinds to a halt. 

 

HIV PREVENTIVE MEASURES AND TREATMENT 
AIDS cannot be cured; however there are preventive measures and treatments that can help contain and 

control the virus. HIV cannot be warded off by a single preventative measure, rather a number of approaches 

such as HIV testing, condoms for men and women, and pre-exposure prophylaxis ( PrEP) have proven to be 

very effective when it comes to protecting against HIV and reducing the risk of HIV infection. 

HIV TESTS 
The first step towards preventing the spread of HIV is to know your status. It is crucial to get tested, because 

that is the only way to know whether or not you are HIV positive. Many people show no symptoms and can 

live for years without knowing that they have been affected with the virus. But only by knowing your status 

can you protect your own health and that of your sexual partners. Besides, an early diagnosis increases your 

chance at a long and healthy life. 
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CONDOMS FOR MEN AND WOMEN 
Using condoms is the most effective way to prevent the transmission of HIV. With any unprotected vaginal or 

anal intercourse, you expose yourself to the risk of HIV and other sexually transmitted infections (STIs). In 

unprotected sexual intercourse, the body fluids (blood, semen, vaginal fluid, pre-ejaculation or anal mucus) 

of an infected person can transmit HIV to their sexual partners. 

 

PRE-EXPOSURE PROPHYLAXIS (PrEP): 
For HIV-negative people, who are at an increased risk of infection, PrEP is a short-term preventive measure. 

PrEP can effectively prevent HIV infection in HIV-negative individuals, provided that it is taken correctly. PrEP 

is not meant to be taken for life; rather it is intended as a short-term measure for people with increased risk 

of infection. Even during the intake of pre-exposure prophylaxis, regular HIV testing remains an important 

precautionary measure. 

 

TREATMENT 
Anti-retroviral treatment (also known as anti-retroviral therapy or ART) saves lives. It comprises medicines 

used to treat HIV and protect against HIV-related illnesses and disabilities. Thanks to medical advances, a 

person affected with HIV, who starts anti-retroviral treatment today, can hope for the same life expectancy 

as any HIV negative person of the same age. 

 

With effective treatment, people with HIV can achieve a viral load below the detection limit, which means 

that the number of viruses in the blood is so low that there are no health ramifications and the virus cannot 

be transmitted to others through sexual encounters. An effective treatment programmeme that keeps the 

viral load permanently below the detection limit thus prevents the transmission of the virus to the sexual 

partners. 

 

GLOBALE 90-90-90 FACTS 2016 * 
• 36.7 million (30.8 - 42.9 million) people worldwide are affected with HIV 

• Objective 1: 25.5 million (18.8 - 31 million) people living with HIV worldwide are aware of their status 

o 70% (51% - 84%) of people with HIV know their status 

• Objective 2: 19.5 million (17.2 - 20.3 million) people with HIV receive anti-retroviral treatment (ART) 

o 53% (39% - 65%) of people with HIV are undergoing ART treatment 

• Objective 3: 16 million (11.8 - 19.4 million) people with HIV have a viral load below the detection limit 

o 44% (32% - 53%) of people with HIV have a viral load below the detection limit 

* Source: UNAIDS, http://aidsinfo.unaids.org

http://aidsinfo.unaids.org/
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History and accomplishments in the battle 

against HIV/AIDS 
The first cases of AIDS came to be known in 1981 in the US via a report by the scientist Michael Gottlieb. He 

published a report in the New England Journal of Medicine on an unusual pattern of fungal infections and 

severe pneumonia in five people, who until then were perfectly healthy young gay men from Los Angeles. 

Quickly enough, the disease took lives all those affected. The total uncertainty about the disease and the 

ensuing serious illnesses caused great anxiety and horror. Although two years later the causative agent - the 

Human Immune Deficiency Virus (HIV), was spotted and the transmission channels were thrown light on, the 

basis for prejudice, discrimination and stigmatisation was also laid during this time. 

Since the epidemic began, more than 70 million people have become infected with the HI virus. Currently, 

36.7 million people are living with it worldwide. 2.1 million of these are children under the age of 15. There 

are 17.8 million women affected across the globe. According to UNAIDS, around 1.8 million new people were 

infected with HIV in 2016, including 160,000 children. One million people died in 2016 from HIV-associated 

diseases. Since the first reported cases of AIDS, the epidemic has killed more than 35 million people.  

Following the dramatic beginnings, the picture of HIV/AIDS has evolved from a deadly disease to a chronic 

disease. The first drug, AZT, was approved in 1987. But only the development of new drugs and the 

establishment of the combination therapy from 1994 brought the desired success. The first combination 

therapies, however, comprised a myriad of tablets with serious side effects at times. Although people were 

barely ill with AIDS and life expectancy had increased, there was no certainty and the joie-de-vivre was low 

due to massive physical disabilities and often significant social restrictions. But today, combination therapy 

means daily intake of a single tablet. The potential target of finding a personalised therapy for each patient, 

tailored to their needs and lifestyle is achievable nowadays. Life expectancy in unison with the quality of life! 

The mortality and morbidity has been reduced by more than 90%. The contagion is also minimised with the 

help of an effective therapy. It is therefore recommended to start therapy as soon as the diagnosis of your 

HIV infection has been made. 

The development of new, innovative diagnostic measures took place alongside the development of new 

therapies. Since 1996, it has been made possible to measure the amount of virus in the body. This was a 

ground-breaking development. The success of the combination therapy is based on the fact that inhibiting 

the virus multiplication results in minimising the amount of virus in the body, and as a result, not only is the 

immune system prevented from being destroyed further, but it can be partially restored as well.  

Another crucial diagnostic test was approved in 2000: the so-called resistance test. This test can be used to 

determine the drugs that are effective and the drugs to which the virus has become resistant in a human 

being. Again, this is essential for a tailored therapy, since supressing the virus multiplication depends solely 

on these drugs. 
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This throws light on the fact that there is no other disease in which such tremendous progress has been made 

in the medical science field. 

Thanks to the good therapeutic and diagnostic facilities, mortality is reduced and life expectancy has 

increased, which also helps increase the life span of affected people. This gives birth to new challenges - 

Challenges of the so-called co-morbidities, i.e. diseases that occur in the elderly (high blood sugar and lots 

more) 

Stigmatisation and discrimination could also be reduced: Having said this, there are huge disadvantages, 

restrictions, fear and exclusion concealed behind the concept of 'social AIDS' - often based on disinterest and 

ignorance. It is much harder to combat discrimination, stigmatisation, disinterest and ignorance than the 

virus itself.  

The global objective is total eradication of HIV/AIDS. To achieve this, the implementation of the UNAIDS 90-

90-90 objectives is crucial. Achieving these objectives requires the use of more comprehensive preventive 

measures. These include pre- and post-exposure prophylaxis, using condoms, awareness, information and 

diagnostics along with the treatment of HIV infection. 

Dr. Brigitte Schmied 

Senior Physician, Social Medicine Centre Baumgartner Höhe 

The HIV/AIDS Millennium objective of the 

United Nations 
189 member states of the United Nations adopted the Millennium Declaration, a set of binding targets for all 

the signatory member States. The battle against poverty, peacekeeping, environmental protection and the 

improvement of health care have been defined as the most important goals of the international community. 

The objectives are to make developing and developed countries equally committed: Developing countries 

should use their financial resources for the poor and promote democratic processes, while the industrialised 

nations should use their strength to bring about equality of the countries, especially with better quality 

development aid.  

 

The 2014 “Millennium Development Goals” report of United Nations records achievements in the battle 

against HIV and AIDS...  

HIV infections have fallen by 44% over the period of 2001-2012. In 2016, 19.5 million people underwent anti-

retroviral therapy.  

Within 8 years (2005-2013), the number of children who died each year from HIV and AIDS could be reduced 

from 320,000 to 240,000.  

The number of new infections was reduced by half in Southern and Central Africa - the two regions with the 

most infected people. 
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…except for some alarming numbers: 

Only 30% of all infected people worldwide have access to anti-retroviral therapy (ART). In 2012, 600 children 

died in developing countries every day as a result of HIV/AIDS.  

2020 is thus a decisive year in the global battle against HIV and AIDS. It was not only the accelerating progress 

of the combined efforts that became obvious to the Member States, but also new challenges and goals were 

also construed in the battle against HIV and AIDS. 

THE HIV/AIDS SITUATION IN FIGURES 
With regard to the UNAIDS concept "90-90-90", the following facts and figures are of particular importance 

when it comes to HIV and AIDS: 

The situation worldwide 
There are currently more than 36.7 million people living with HIV and AIDS. There has been an increase in 

recent years as more people have access to anti-retroviral therapy and life expectancy is rising steadily. 

In 2016, 1.8 million people worldwide became infected with HIV. 

In 2016, 1 million people died due to AIDS which is 100,000 lesser than the number in 2015, including 

120,000 children. Since the beginning of the epidemic, about 78 million people have been infected with HIV - 

35 million of whom have died due to the consequences of their HIV infection. However, it is being feared that 

the number of unreported cases is much higher. 

Women at risk 
More than half of all HIV/AIDS cases across the globe are women. Women are twice more likely to get 

infected during intercourse than men. Worldwide, HIV/AIDS is still the leading cause of death for women of 

childbearing age (15-49 years). 

HIV/AIDS in children 
In 2016, around 2.1 million children under the age of 15 were found to be living with the HI virus worldwide. 

Especially in sub-Saharan Africa, only three out of ten HIV-infected children receive anti-retroviral therapy at 

present. 

Worldwide, 17.8 million children have lost one or both parents to AIDS. 

Mother-to-child transmission of HIV  

Although hardly any HIV-positive children are born in the Western world, the risk of mother-to-child 

transmission of HIV is very high in developing countries and up to 45% go by without any medical treatment 

whatsoever. 

 

30% of all children who become HIV-positive in the mother's stomach, during childbirth or breastfeeding and 

who do not receive HIV treatment die in the first year of life; 50% breathe their last until the end of the 

second year of life. 80% of these children do not live up to their fifth birthday due to their untreated HIV 

infection.
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Discrimination & Stigmatisation 
There were 72 countries that stipulated transmission criminalising laws in 2016. Such laws encourage 

stigmatisation and discrimination, make the access to HIV awareness and treatment more difficult, and thus 

contribute to the spread of the virus. In other places, laws criminalising the transmission of the HI virus are 

keeping people from testing for HIV. To date, HIV affects socially marginalised, stigmatised or criminalised 

groups and people at an unbelievable scale: injecting drug users and their sexual partners, MSM, sex workers, 

prisoners and migrants to name a few. 

These groups often do not have access to HIV prevention measures, diagnosis and therapy. Whatever 

measures are available are also limited and poorly integrated with other health services. 

Important accomplishments … 

By mid-2016, 19.5 million people had access to anti-retroviral therapy worldwide as compared with only 7.5 

million in 2010. 

77% of all HIV + pregnant women already have access to treatment across the globe. 

Since 2013, a 43% reduction has been measured in deaths from people with AIDS. 

In Sub-Saharan Africa - the region with dominance of the epidemic, the number of people affected by 

treatment has doubled since 2010. The number of deaths due to AIDS in this region has fallen by 36% since 

2010. 

The death rate has decreased sharply by 48% from its 2005 spikes. In 2016, one million people died as a 

result of AIDS. In 2010, there were still 1.5 million and in 2005 there were 1.9 million people. 

Sources: 

United Nations. The Global AIDS Update 2016; Human Rights Watch; AIDS relief 

Austria. WHO Data and Statistics, UNAIDS 

 

"History and accomplishments in the battle against HIV/AIDS" 
 

  
 
Dr. Brigitte Schmied Senior Physician of the II. Internal 
department of SMZ Baumgartner Höhe & LIFE + board 
member 
 
HIV-infected people worldwide: 
36.7 million 
Globally newly infected people in 2016: 
1.8 million 
Number of deceased due to infection on 
international scale in 2016: 
1 million 
Those who have died worldwide from the effects of 
infection since the beginning of the epidemic: 
35 million 
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Great progress is being made in achieving the so-called 90-90-90 objectives. The therapies are easy to take, 

well tolerated; a treated person is not infectious, does not suffer from AIDS and can have a professional life. 

HIV-positive women can have healthy children. In Swaziland, the rate of new infections has halved over the 

last six years. Alongside the eradication of AIDS, annihilating the HIV infection is also a possible target. 

 

Therefore, is it absolutely imperative to host Life Ball today to collect funds? 

 

So here’s what has happened since the first Life Ball in 1993 or what has happened since 1981: 

 

The sudden occurrence of AIDS in the second half of the 20th century was initially a mystery. The first cases 

came to be known in the USA on June 5, 1981 via a report by the scientist Michael Gottlieb. He published a 

report in the US Department of Health paper on an unusual pattern of fungal infections and severe 

pneumonia in five men who were perfectly healthy young gay men until then from Los Angeles. The disease 

quickly took lives of all those affected. Apparently, it was their immune system that had collapsed, and none 

knew why. This uncertainty and the associated serious illnesses caused great anxiety and horror. 

Since the epidemic began, more than 70 million people have been infected with the HI virus. Currently, 36.7 

million people worldwide live with the HI virus. 2.1 million of these are children under the age of 15. 17.8 

million women are affected across the globe. According to UNAIDS, around 1.8 million new people were 

infected with HIV in 2016, including 160,000 children. 1 million people died in 2016 from HIV-associated 

diseases. Since the first reported cases of AIDS, more than 35 million people have died. 

 

The first drug, AZT, was approved in 1987, but did not result in resounding success. Only the further scientific 

developments of new medicines and the establishment of the combination therapy starting from 1994 

brought the desired success. The development of new, innovative diagnostic measures took place parallel to 

the development of new therapies. Since 1996, it has been possible to measure the amount of virus in the 

body. This was a ground-breaking development. The fact that the destruction of the immune system is 

directly related to the amount of virus was thrown light on. The success of the combination therapy is based 

on the fact that inhibiting the virus multiplication results in minimising the amount of virus in the body, and 

as a result, not only is the immune system prevented from being destroyed further, but it can be partially 

restored as well. For those undergoing a therapy, this test is used regularly to check whether the virus 

multiplication is maximally suppressed. 

 

All these medical advances offer an opportunity to realise the 90-90-90 objectives and completely eradicate 

the disease. As already mentioned, the number of new infections in Swaziland has been reduced by half over 

the last 6 years.1 This success is based on various measures. 

Contrastingly, in the Philippines, the rate has doubled in the last 6 years, making it the fastest growing 

epidemic in Asia. 

Things look quite different in Eastern Europe. There, you can see an increase in new infections by 60% since 

2010! 2 

But even in those countries, where the rate of new infections generally decreases, we can see a shift in the 

so-called key populations. In 2016, 44% of all new infections occurred in these groups. 3.4
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Stigmatisation and discrimination could also be reduced. For instance, in 2009, the US entry restrictions for 

HIV-positive people have been lifted since 1992. However, there is still an entry ban in 71 countries. 

Homosexuality is punishable in many countries. Stigmatisation and discrimination still prevails. There are 

huge disadvantages, restrictions, fear and exclusion concealed behind the concept of 'social AIDS' - often 

based on disinterest and ignorance. It is much harder to combat discrimination, stigmatisation, disinterest 

and ignorance than the virus itself. 

 

Despite of all scientific advances, one cannot really sit back and relax. It takes a lot of work, political 

commitment, information and awareness to accomplish the 90-90-90 objectives. 

However, financial means are also required in addition to it all. 

 

According to UNAIDS, 26.2 trillion US dollars will be needed to battle AIDS in 2020. 

 

Yes, we need the Life Ball more than ever before! 

Sources: 
1 Nkambule R et al., Substantial progress in confronting the HIV epidemic in Swaziland: first evidence of 

national impact, IAS 2017, Paris, 2017, abstract MOAX0204LB. 
2 UNAIDS, Ending AIDS: Progress towards the 90-90-90 targets, 2017. 
3 UNAIDS, Ending AIDS: Progress towards the 90-90-90 targets, 2017. 
4 Crepaz N et al., Racial and Ethnic Disparities in Sustained Viral Suppression and Transmission Risk Potential 

Among Individuals Receiving HIV Care - United States, 2014, MMWR 2018; 67 (4): 14-18. 
5 UNAIDS report 2017 

 

The numbers at a glance 

33rd Report of the Austrian HIV Cohort Study 
 

33rd Report of the Austrian HIV Cohort Study: 

More than 8,000 HIV-infected people live in Austria 

7,038 of whom are currently undergoing medical care 

4,866 of whom had undergone at least one check-up last year 

In 2016, 447 people were tested to be HIV positive, compared to 428 in 2015 

The average age of the patients is 46.9 years, 13.4% are older than 60 years, and 39.8% are older than 50 

years  

 

The biggest challenge continues to be the diagnosis of HIV infection. Across Europe, 16% of people on an 

average are living with HIV without knowing about the infection. This great proportion of undiagnosed 

people is the biggest barrier to reach the 90-90-90 objectives. Those undiagnosed receive no therapy and 

remain infectious. Still, more than half of all newly diagnosed people are diagnosed as positive until the time 

of advanced immune deficiency, which means that they sometimes live with the HI virus for many years 

without being aware of it. 

 

The objectives will play only a secondary role, it is primarily about the well-being of the individual and 

society. We say society, because no other disease can be passed onto sexual partners as quickly and lastingly.
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For those who know about their diagnosis, it is important that they get the opportunity to receive qualified 

medical care and treatment as soon as possible. 

Achieving a complete viral suppression requires an experienced, specialised medical care in accordance with 

appropriate quality standards and guidelines. Only if these prerequisites are met, the individual needs can be 

taken account of, which happen to be the basic prerequisite for the therapeutic success. 

Effective therapy is also counted amongst preventive measures as it minimises contagion. This makes therapy 

one of the most important factors in putting an end to the epidemic. This holds applicable also with regard to 

a new approaching epidemic among young people from the African area. There has been a three-fold 

increase in AIDS-related deaths in adolescents (15-24 year-olds) since 2000, with a simultaneous decrease in 

mortality of more than 50% in all other age groups. If there are no measures, the increase in new infections 

will continue to escalate until 2030. 

More than 50% of all new infections happen through people who know nothing about their illness. It is 

crucial to take measures to reduce the rate of undiagnosed people, which is 16%. 

This underlines the importance of the LIFE + Know Your Status campaign.  

The LIFE + club uses the Life Ball and its Side Event to get closer to the objectives and to grind the epidemic 

to a halt. 

Literature: 

Gourlay A et al, Clin Infect Dis, March 2017, 

The HIV continuum of care in European Union countries in 2013: data and challenges. 

Report of the Austrian HIV cohort Study Group, March 2017 

 

INTERNATIONAL PROJECTS & PARTNERS 

OF LIFE + 
 

Many initiatives are being promoted to work for the regions most affected by HIV/AIDS worldwide, with the 

financial support of the Life Ball and LIFE +. 

WHOM DO WE SUPPORT? 
Each year, at least three-quarters of the proceeds are donated to eligible international projects that address 

different and important aspects of the epidemic in Africa, Asia, and Europe along with the US for the first 

time in 2018. 

 

Since the virus can affect anyone, LIFE + intentionally supports very different programmemes that support 

people living with HIV/AIDS across all walks of life. LIFE + focuses on projects in some high-risk zones in Africa, 

Asia and Europe via its international partner organisations. These projects use community involvement and 

government support to provide medical and social care, political and economic support, and education to 

specific audiences at various levels, such as toddlers, adolescents, women and girls, families, men, LGBTQ, 

prisoners, intravenous drug users and sex workers. 
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In 2001, the Elton John AIDS Foundation became the first international partner organisation of LIFE +, since 

then it has been a long-standing and valuable cooperation partner. Over the years, Life Ball proceeds have 

been directed to EJAF projects in Cambodia, Kenya, Russia, South Africa, Tanzania, Uganda, Ukraine and 

Zambia. 

 

LIFE + works alongside leading international partners and has become a trusted and respected supporter of 

organisations such as amfAR - The Foundation for AIDS Research, the Clinton Health Access Initiative (CHAI), 

the Charlize Theron Africa Outreach Project (CTAOP), Sentebale, the Global Fund for combatting AIDS, 

Tuberculosis and Malaria, UNAIDS - the United Nations Joint Programmeme on HIV/AIDS, and the United 

Nations Office for Drugs and Crime prevention. 

 

In addition, LIFE + has accompanied and supported important projects of the following 24 international 

organisations: 

 

Arms Around a Child, Association Concordia Antisida, Broadway Cares / Equity Battles AIDS, 

German AIDS Foundation, German Foundation for World Population, Dream for Future Africa 

Foundation, Education Africa, The Elizabeth Taylor AIDS Foundation, International AIDS 

Society, Impilo South Africa, MTV Staying Alive Foundation, New Hope for Cambodian 

Children, Operation Bobbi Bear, Ricky Martin Foundation, Sentebale, SWAP Kenya, The Girl Effect and 

Yabonga. 

 

"When I founded the Elton John AIDS Foundation, nobody thought HIV would spread so quickly and widely. 

This global pandemic is a reality that we must battle together with all the means at our disposal. LIFE + and 

Life Ball is an organisation that has worked from the beginning to ensure that AIDS does not disappear from 

the public eye and risk groups are not marginalised. " 

Sir Elton John 

Founder of the Elton John AIDS Foundation 

 

"The Life Ball is one of the most important events for raising awareness and support in the global battle 

against HIV/AIDS. Thanks in large part to the success of the Life Ball, the Clinton Health Access Initiative can 

help millions of people worldwide to have access to affordable medicines, and more than 20 countries can 

expand and improve their national health systems. There is still a lot of work to do, but every year we come a 

little closer to the goal of defeating the dragon of AIDS forever. " 

President Bill Clinton 

Founder of the Clinton Health Access Initiative 

 

The Life Ball as an international voice 
Not particularly because of the global objectives up to the year 2020, the Life Ball acts as an international 

platform for the most important organisations and their representatives and contributes to sharing their 

words and visions beyond the borders of Austria with as many people as possible across the globe. The 

association LIFE + will work closely together with the following international organisations in 2017 (in 

alphabetical order): 
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amfAR - The Foundation for AIDS Research 
amfAR is one of the largest non-profit organisations in the world, specialising in AIDS prevention, AIDS 

research and training of healthcare professionals in the battle against HIV/AIDS and also in the direct care of 

patients. Since 1985, amfAR has invested more than US $ 366 million in its mission to put an end to the AIDS 

epidemic through innovative research and has provided financial support to over 2,000 research teams 

worldwide. In 2005, AIDS LIFE entered into a partnership with amfAR for the first time; which was founded by 

The Elizabeth Taylor and Dr. Mathilde Krim. 

 

Broadway Cares / Equity Battle AIDS 
The organisation emerged in 1992 due to the merger of "Broadway Cares," - an organisation created by 

actors with "Equity Battle AIDS," initiated by producers. The aim of this organisation is to not only give access 

to life-saving medicines to those in need, but also to provide them with full-fledged food, consultation and 

financial emergency aid. It supports programmemes in the US that help people with serious health problems 

that are not limited to HIV/AIDS. A board of trustees decides on the projects that will be supported. Already 

in 2015, the organisation was the fourth largest philanthropic financier in the battle against HIV/AIDS in the 

US. 

 

Charlize Theron Africa Outreach Project (CTAOP) 
Launched in 2007 by UN Peace Ambassador and Oscar winner Charlize Theron, the Charlize Theron Africa 

Outreach Project (CTAOP) is committed to protecting young people in Sub-Saharan Africa from HIV/AIDS. 

CTAOP supports various smaller organisations that are trying to raise awareness regarding the HI virus 

through a particularly innovative idea. The organisation provides direct financial grants and networking and 

supports public outreach activities that raise awareness regarding the importance of projects in their 

respective regions. All CTAOP-funded organisations and projects are committed to local and direct support 

and work saliently with adolescents from the age of 10 to 20 years. Awareness as a key to combating the 

epidemic is of utmost importance here. Awareness is being raised regarding sexual and reproductive health 

and also HIV/AIDS so that adolescents of both genders understand the transmission channels and what life 

would be like when contracted with the HI virus and become aware of preventive measures. Why focus 

exclusively on Sub-Saharan Africa? It is so, because the highest number of people affected by HIV across the 

globe lives here. Every twentieth person in this region is HIV-positive. More than 200,000 young people in 

this area have already benefited from the work and support of CTAOP and continue doing so. 

Clinton Health Access Initiative 
Founded in 2002 by US President Bill Clinton, CHAI is a global health organisation that aims at establishing 

integrated health systems in developing countries and facilitates broader access to care and treatment of 

HIV/AIDS. Globally, CHAI is negotiating drug price reductions and is working to improve its quality. As a result 

of CHAI's collaboration with pharmaceutical companies, more than 70 countries have access to low-cost 

medicines. Since 2008, CHAI has been dedicated to prevention of the mother-to-child transmission of the 

virus to bring about a turnaround in the HIV epidemic. 
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CHAI recognises that the key to tackling poverty-related diseases is often improving organisational and 

administrative processes, as well as increasing the efficiency of the distribution of health-related resources. 

As a trusted consultant, CHAI therefore supports governments in the sustainable improvement of their 

healthcare systems. The affiliation between LIFE + and CHAI dates back to 2007. Donations from Life Ball 

proceeds not only support CHAI's global HIV strategy, but also make an important contribution to preventing 

mother-to-child transmission of the HI virus. 

 

The Elizabeth Taylor AIDS Foundation (ETAF) 
ETAF was founded in 1991 by Elizabeth Taylor to support existing organisations with national and 

international programmemes that facilitate direct assistance to people living with HIV and AIDS. From the 

beginning, ETAF has focused on supporting marginalised communities and funding innovative HIV/AIDS 

education programmemes. ETAF is leading an international coalition to meet UNAIDS '90-90-90 HIV 

treatment objectives in the Mulanje district in Malawi by 2020. The main local programmemes that are being 

funded mostly focus on comprehensive sex education and HIV criminalisation reforms, which continue to 

attend to marginalised groups and defend their rights. To date, ETAF has supported over 675 organisations in 

44 countries and 42 US states. The journey Elizabeth Taylor began continues on a successful path via the 

work of ETAF. She has ensured that ETAF can continue to operate on a permanent basis as operating costs 

are covered by her trust fund. To further realise the founder's vision and help deprived and marginalised 

people within the AIDS community, Elizabeth Taylor's friends and family work together as ETAF ambassadors 

to keep HIV/AIDS at the centre of public interest. 

Elton John AIDS Foundation (EJAF) 
The Elton John AIDS Foundation was founded in 1992 by Sir Elton John, based in New York; since 1993, the 

Foundation is also registered in the UK. The two organisations operate independently in their promotional 

policies, but share the same objectives: containment of HIV/AIDS through innovative prevention 

programmemes, combating stigmatisation & discrimination of people living with HIV/AIDS, and providing 

direct assistance and medical, psychological and legal support for those affected with HIV/AIDS. Today, EJAF 

is one of the world's leading non-profit organisations in the field of HIV/AIDS and has received more than € 

150 million to support HIV and AIDS programmemes since its establishment. 

EJAF was the first international project partner of LIFE + and was supported from 2001 to 2006 as well as in 

the years 2009, 2010, 2013, 2014 and 2015. Funds raised through the Life Ball went to EJAF projects in 

Cambodia, Kenya, Russia, Zambia, South Africa, Tanzania, Uganda and the Ukraine. The focus of the support 

is on projects addressing particularly stigmatised and discriminated individuals, who – due to being excluded 

from the mainstream society - have difficulty availing therapy and counselling. 

Sentebale 
In 2006, the non-profit South African organisation "Sentebale" was founded by the British Prince Harry of 

Wales and Prince Seeiso of the royal family of Lesotho with an aim to help the weakest of Lesotho's 

vulnerable - the children who are victims of the HIV epidemic and extreme poverty in the country. 
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The name "Sentebale" comes from the Sesotho language and means something like "forget me not" - three 

words with the power of changing lives. 

The support for Sentebale primary focuses on the “Sentebale Youth Clubs”: HIV remains the leading cause of 

death among 10-19 year-olds in Africa. Lesotho has the second highest HIV rate in the world. 23% of the 

adult population lives with HIV, but only 30% of them currently have access to treatment facilities. Stigma is 

the biggest hurdle on the path to appropriate care for adolescents. To tackle this issue, the government is 

working on providing NGOs and health care services that are easily accessible to young people and 

developing youth-oriented policies and guidelines that make these services an integral feature and thus 

reduce the spread of AIDS. However, to reach this goal, logistical hurdles must first be overcome. LIFE + will 

work with Sentebale to develop and build 10 new “Youth Clubs” to help those who may not be aware of their 

HIV status. 

These “Youth Clubs” will be formed in Qacha's Nek, a district of Lesotho where the proportion of infected 

people is estimated to be 21%. The financial support will help increase the number of clubs and thus give an 

opportunity to more young people in the area to know and maintain their HIV status. These clubs play a key 

role in keeping HIV-negative adolescents negative and treating HIV-positive people. These clubs meet once a 

month with about 30 participants per club - which is a total of 300 participants. In addition to the support of 

local chieftains and the Ministry of Health, these funds will help launch a campaign for free HIV/AIDS testing 

to ensure that more adolescents know their immune status and act accordingly. This campaign will be 

launched in the same 10 communities, where the “Youth Clubs” are located, with the aim of testing at least 

250 people a month, most of them between 9 and 18 years old. In addition, collaboration is also envisaged 

with the following organisations: 

 

The Global Fund to Battle AIDS, Tuberculosis and Malaria 
The Global Fund is committed to battleing AIDS, tuberculosis and malaria. It was founded in 2002 as a unique 

partnership between governments, members of civil society, the private sector and affected communities. 

The common objective was to significantly increase the availability of resources in the battle against the 

pandemics. Supporting prevention and treatment programmemes, as well as health systems in more than 

140 countries, the Global Fund is currently the largest global health multilateral donor, providing more than a 

fifth of global funding in the battle against AIDS. Working with various partners, the Global Fund ensures that 

the grants will benefit those men, women and children most affected by AIDS, tuberculosis and malaria. At 

the end of 2013, approximately 6 million people worldwide underwent anti-retroviral therapy (ART), thanks 

to the programmemes supported by the Global Fund. The Global Fund to Battle AIDS, Tuberculosis, and 

Malaria is a project partner of the LIFE + SOLIDARITY GALA, which will present its HER - HIV Epidemic 

Response Campaign - with the objective of establishing HIV prevention for girls and young women in sub-

Saharan Africa and expand it further. 
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National projects & partners of LIFE + 
Many initiatives supporting HIV-positive people and those affected with AIDS would be nowhere without the 

financial support of the Life Ball and LIFE +! 

 

Whom do we support? 

 

Generally, up to 600,000 euros of the annual net proceeds are directed to national relief projects. LIFE + 

preferably supports organisations that provide direct assistance. In addition, the club LIFE + also takes 

account of associations that can take care of the social contacts of people living with HIV/AIDS and provide 

the necessary structural conditions for the same. Nationally speaking, Aids help Vienna is the most favoured 

organisation of LIFE +. 

 

In Austria, medical treatment and health care for people living with HIV/AIDS has made enormous progress 

since the mid-1990s. Those affected can avail access to medicines, check-ups and specialised out-patient and 

in-patient care. 

 

For many, the disease is discriminating, stigmatising and an economic disaster. The income of an average 

client of Aids help amounts to around 700 euros per month. The money is enough for survival, but not for 

thriving. It is not enough to cope with the everyday »crisis« such as the repair of a broken refrigerator or the 

maintenance of a boiler. 

 

Many clubs and institutions are dedicated to helping HIV-positive people and battling against social ignorance 

in our society. Therefore, a large part of the Life Ball donations is directed into projects of Austrian relief 

organisations - as a contribution of human solicitousness and solidarity.  

 

"Aids help Vienna offers HIV prevention, anonymous HIV testing and support for people living with HIV/AIDS 

and their relatives. HIV tests are carried out fee of cost in the Aids helping centre Vienna - at the Mariahilfer 

Gürtel - and in target-group-specific mobile test stations. In cooperation with LIFE + and the 

"#knowyourstatus_lifeball" campaign, the common objective of letting the largest number of people know 

their HIV status was set. Another affiliation with the LIFE + association includes the support of HIV-positive 

people. In Aids help Vienna, social workers enlighten HIV-positive people and give individual advice on a 

variety of topics such as insurance, income and housing. LIFE + provides financial support in particularly 

precarious life situations." 

Wolfgang Wilhelm 

Chairman of Aids help Vienna 

 

"Knock out of social AIDS – walk into life! The Positive Dialogue was launched in 1999 as a project for the 

rehabilitation of people living with HIV/AIDS. It was done because those infected not only suffer from the 

disease, but also face other social consequences such as social exclusion, which leads to contacts quieting 

down, isolation and loneliness. 
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As job and friendships go downhill, the feeling of having a purpose in life is lost. Unemployment and 

hopelessness and inner emptiness spread just like the virus itself. We help those affected to regain their 

foothold in society - via regular daily routine and small things to make life easier. Another goal is their re-

integration into professional life, "said Helmut Garcia, Chairman of the Association of Positive Dialogue 

 

The supported projects in Austria come from highly diverse range of directions and contribute significantly to 

the common goal: Aids Help, Positive Dialogue, HIVmobile, Buddy Club, Innsbruck University Hospital, XTRA! 

Association for Health care Information in the areas of HIV/AIDS and STD, Positive Life, Names Project 

Vienna, AIDS Service Maltese, Association Stop AIDS, Pulmonary Centre, HIV Association, Joie de vivre 

association, AIDS Information Centre, Club Plus, Positive Café, Club Plus Carinthia , After AIDS, Pink Purple 

Tip, Childhood Dream Foundation, Children AIDS Help. 

LIFE + BATTLEING AIDS AND CELEBRATING LIFE 
LIFE + is an independent non-profit organisation founded in 1992. The annual events and activities of LIFE + 

are designed to raise public awareness of HIV/AIDS, raise funds for projects that aim at putting an end the 

AIDS epidemic, and introduce the work of our international partner organisations to a wider audience. 

OUR VISION 

Together we can end AIDS! 

OUR MISSION 

Raise awareness for HIV/AIDS. 

Alter the perspective with which the society addresses HIV/AIDS. 

Inform and involve everyone in the battle against the virus. 

Collect funds for projects that provide direct on-site assistance in the most affected regions of the world. 

 

Unlike various other charity organisations, LIFE + aims at bringing together people from all walks of life at a 

variety of events tailored to suit everyone’s taste. Right from the beginning, the Life Ball has established itself 

to be an innovative medium that engages the public, government, business, and international community to 

address the issue of HIV/AIDS, raise awareness, reduce stigmatisation, and bring about a change in the world. 

 

The opening show of the Life Ball at Vienna's Rathausplatz unites ordinary people and celebrities in the battle 

against HIV/AIDS and throws some light on the issue out in the public. Before the opening show of the Life 

Ball, a splendid gala banquet - the LIFE + SOLIDARITY GALA will take place in the Vienna City Hall. 

The LIFE+ CELEBRATION CONCERT has been the sister event of the Life Ball since 2012 and builds a brilliant 

start to the Life Ball Week. National and international stars of the opera and the theatre stand united for this 

occasion on the stage of the Vienna Burgtheater and make a strong statement with the unique performances 

that HIV/AIDS can only be defeated together. 
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The battle against the AIDS epidemic does not just concern adults. That is why LIFE + has extended its 

activities beyond the age limits and launched LIFE BALL NEXT GENERATION in 2017. It is intended to reach 

young people, to be involved an informed about all aspects of the epidemic. It is also a reward for all those 

15-18 year-olds who are educating peers about sexual health and HIV. The LIFE BALL NEXT GENERATION is 

no less glorious than her big sister the day before in Vienna's City Hall. 

 

Over the past 25 years, LIFE + has partnered with leading international non-governmental organisations from 

Africa, Asia and Europe to support the needs of people and communities affected by HIV/AIDS. 

 

ECONOMIC IMPORTANCE OF LIFE + 
Life Ball: A POWERFUL BRAND 
Over the last 25 years, the Life Ball has developed into a powerful Austrian brand. The Young and Rubicam 

BrandAsset® Valuator measures brand value exactly where it originates - in the minds and hearts of 

customers. Based on BAV studies over more than 20 years, Y&R has demonstrated that high brand value is 

based on four pillars: distinction, relevance, esteem and familiarity. Distinguishing yourself from others is 

essential for a healthy and dynamic brand and is also the first and most important step in building brand 

value. In 2017, the Life Ball ranked # 1 in the ranking of most distinguished brands among all 1,028 brands 

surveyed in the Austrian BAV study, ahead of brands like Austria, IKEA, Zotter or Coca-Cola. 

 

As we take a look at their image profiles, there are strong links between the brands Life Ball and the City of 

Vienna. The two brands have a lot in common, and the Life Ball is all about innovation, fun and glamor. 

Vienna ranks 10th among the 1,028 brands examined. The most frequently mentioned image attribute of the 

city is "stand by me" (steht mir nahe). 

(Source: Y&R 2018) 

 

THE LIFE BALL AS ECONOMIC ELEMENT 
The Life Ball not only supports various AIDS projects in Austria and abroad, it also reaps Austria great 

economic benefits. 

 

The Life Ball creates an added value of 4.2 million euros and 76 jobs in Vienna alone, according to a study 

carried out by the Institute for Advanced Studies (IHS) on the economic impact of Life Ball events. This study 

on Life Ball 2011 commissioned by the Vienna Chamber of Commerce encompasses several areas such as the 

organisation and implementation of the Life Ball, the use of funds, donations in kind, benefits in kind and the 

impact on tourism. 
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The study found that Life Ball generated gross added value of 9.7 million euros in 2011, including around 4.2 

million euros in Vienna alone and 1.6 million euros in the federal states, resulting in an added value of 5.9 

million euros in Austria. In addition, the Life Ball keeps 91 full-time equivalent employment spots throughout 

Austria, which is equal to the number of employees of a medium-sized company, and 64 full-time equivalent 

employment spots in Vienna. Around 2.6 million euros were paid for taxes and social security in Austria. 

 

Life Ball guests who arrive from abroad or from other parts of Austria, precipitate the tourism figures and 

provide for full houses even in the off-season. If you add the money spent on costumes, hairstyles and 

styling, this alone generated a gross added value of 1.8 million euros in Vienna, plus another 2.0 million euros 

in Austria. The visitors also created jobs with their expenses and purchases, namely 29.6 full-time equivalent 

jobs in Vienna as well as additional 32.7 full-time equivalent jobs in Austria. The expenses of the guests are 

also responsible for tax and social security payments in Austria in the amount of 1 million euros. 

 

The donations in kind and in-kind transfers from our numerous sponsors amount to a total added value of 

around 2.5 million euros. 

 

The total expenditure of our sponsors generated gross added value of around 827,000 euros in Vienna and 

751,000 euros in the federal states. The added value abroad is around 875,000 euros. Expenditure from 

sponsors in Austria results in around 24 full-time equivalent jobs throughout Austria. 

 

In addition, donations and contributions in kind by the sponsors were responsible for additional revenue of € 

496,000 from the public sector. From 2003 to 2011, the Life Ball generated a total gross added value of 31.9 

million euros in Vienna and 42.7 million euros in Austria. The figures given above are the figures for 2011. 

 

From 2003 to 2011, the Life Ball received 533 full-time equivalent jobs per year in Vienna and 723 full-time 

equivalent jobs per year in Austria. Since 2003, the Life Ball has paid a total of 19.3 million euros to the public 

sector (2011 figures). 

 

In contrast to similar events, the 2011 Life Ball generated more than half of the added value of all the balls 

held annually in the Austrian Hofburg [(Source: Wiener Hofburg, 2012)]. Among them are well-known balls 

such as the Ball of the Viennese Coffee House, the Jägerball and the Juristenball. 
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INTERNATIONAL IMPORTANCE OF LIFE + 
Over the past 25 years, LIFE + has continued to expand its scope and significance through its work with 

international partners and participation in global initiatives. The report "Philatrophic Support to Address 

HIV/AIDS" by Funder Concernded About AIDS lines up the LIFE + association on 13th position in all 

organisations dedicated to HIV/AIDS. With the introduction and expansion of the Know Your Status 

campaign, LIFE + has been able to extend its relevance beyond the borders of Austria. 

INTERNATIONAL AIDS CONFERENCE 
As a partner of international organisations such as UNAIDS and The Global Fund, LIFE + has been committed 

to global initiatives for many years. When the International AIDS Conference was held in Vienna in July 2010, 

LIFE + played an important role in the planning, organisation and implementation of the framework events 

for the conference as well as the Life Ball. LIFE+ will once again be represented with the Know Your Status 

campaign at the International AIDS Conference 2018 in Amsterdam. 

FAST-TRACK CITIES 
LIFE + also supported the City of Vienna's entry in the "Fast Track Cities" initiative. This international initiative 

was launched on World AIDS Day 2014 (December 1, 2014) in Paris by the City of Paris, IAPAC (International 

Association of Providers of AIDS Care), UNAIDS (the United Nations Joint Programme on HIV/AIDS) and by UN 

Habitat (the United Nations Human Settlements Programme).  

 

The declared objective for each member of the Fast Track Cities is to commit themselves to achieving the 90-

90-90 objectives as well as the zero discrimination and zero stigmatisation goals by 2020 to put an end to the 

HIV/AIDS epidemic by 2030. To achieve these goals, representatives from the city government, health care, 

civil society, non-profit organisations and affected communities come together with the support of IAPAC to 

improve and expand the city's AIDS facilities and programmes. Their signature in May 2017 confirms Vienna 

to be one of the fast-track cities alongside 18 other European cities. LIFE + is one of two AIDS organisations 

on the Steering Committee to assist the City of Vienna in achieving its Fast Track Cities commitments. 

 

KNOW YOUR STATUS 
This year, the Know Your Status campaign goes into the next round. The aim of this campaign in 2017, which 

was supported by large-scale poster, print and TV advertising, was to draw attention to the fact that knowing 

one's own immune status should be as natural as knowing one's own blood group. In Europe, one in three 

people infected with HIV are not aware of their immune status and nearly 50% of those infected are 

diagnosed late. Even though Austria has a high number of HIV tests in international comparison, it is close to 

the European average when it comes to late diagnoses. HIV testing reduces late diagnosis, the risk of 

infection for others, and the cost of treatment.
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In 2018, the Know Your Status campaign will also focus on the second UNAIDS 90-90-90 objective, which 

states that 90 percent of people with HIV who know their status should be on anti-retroviral treatment. 

Therefore, this year’s Know Your Status 2018 campaign deals with resultant progression of testing and 

creates  awareness of what HIV-positive diagnosis means to those affected in personal, social and medical 

terms. This requires information on the correct preventive measures that should be taken after receiving a 

negative diagnosis in order to continue to be HIV negative. It aims at normalising all HIV facilities and making 

them part of comprehensive health care. 

The Know Your Status campaign focuses on information because many people are either not or are mis-

informed about HIV/AIDS. For the first time in the 25 years of Life Ball history, right around the time of Life 

Ball and the Know Your Status campaign, LIFE + is partnering with a pharmaceutical company: Gilead 

Sciences. For the US- American Company, in which Austrian expat Norbert W. Bischofberger heads the 

scientific endeavours as Research Director, this is part of the social responsibility. 

"Gilead is an ideal partner for this," says Gery Keszler. "Gilead's commitment to numerous international 

programmes is quite impressive. It clearly demonstrates that the sponsorship of the Life Ball is done with the 

most sincere interest and is not a poor cover up for barren morality." 

 

Cooperation with the relevant Austrian ministries of education and health also put the campaign on the map 

of Austrian-wide politics. 

In order to overcome the hurdles in HIV testing, LIFE + is cooperating with the seven regional AIDS relief 

organisations in Austria, which offer free and anonymous HIV tests in Austria. The aim is to make this service 

as widespread as possible and to make it easily accessible. 

The eye-catching key elements of the Know Your Status campaign are testimonials and photos of public 

figures from the arts, culture, politics and business fields, who are photographed with the LIFE + patch. These 

photos are tagged with the tagline "I know my status - do you know yours?" The highlight of the campaign is 

a poster campaign with KULTURFORMAT - a 100% subsidiary of Gewista, in cooperation with Megaboard, as 

well as an ORF TV campaign and an Ö3 and KRONEHIT radio campaign - as well as a specially designed 

streetcar line from Wiener Linien, which are also provided by these partners. The protagonists of the social 

awareness campaign are international actresses and renowned models photographed by British top 

photographer RANKIN. The campaign was designed by the agency Merlicek & Grossebner. 

"From the beginning, the Life Ball has proven to be an innovative and effective medium to motivate the 

public, government and international community to tackle the issue of HIV/AIDS - create awareness, reduce 

stigmatisation and cause changes with powerful partner organisations. This year, we would like to 

substantially re-align the content of our message and put the focus on "barrier-free" HIV testing. Only those 

who know their HIV status can protect themselves and by extension others, "says Gery Keszler.



23 
 

This year's Life Ball events at a glance: 
Tuesday, May 29, 2018: 

- Start of the amfAR's EpicRide to Life Ball in Zurich 

 

Thursday, May 31, 2018: 

- Station of AmfAR's EpicRide to Life Ball at the Swarovski Crystal Worlds Wattens 

- Fundraising Dinner at Schloss Leopoldskron at Salzburg 

 

Friday, June 1, 2018 in Salzburg 

- Touchdown of the Austrian Airline Life Ball flier at the Salzburg airport 

- amfAR's EpicRide following the footsteps of The Sound of Music 

- Brunch & Auction at Mirabell Palace at the invitation of Thaddaeus Ropac Galerie 

 

Friday, June 1, 2018 in Vienna 

- Landing of the Life Ball aircraft at Vienna Airport 

- LIFE + CELEBRATION CONCERT at the Vienna Burgtheater 

- Welcome cocktail at Hotel Le Méridien 

 

Saturday, June 2, 2018: 

- International Press Conference in the Albertina 

- LIFE + Solidarity Gala 

- 25th Life Ball 

- Life Ball After Hour at the Volksgarten (People’s garden) 

- Sunrise Party at Sofitel Stephansdom 

 

Sunday, June 3, 2018 

- LIFE BALL NEXT GENERATION 

- International Panel entitled "The Power of the Next Generation: Youth Engagement in the Fight to End 

AIDS" 

 

Wednesday, June 14, 2018 

- Life Ball Après and announcement of the preliminary net profit Life Ball 2018 
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amfAR's EpicRide to Life Ball - Six Riders. Three days.  

Two wheels. One goal: a cure for AIDS. 

 
The Life Ball weekend starts this year with a unique motorcycle tour. Like the Life Ball, amfAR is also 

celebrating its 25th anniversary. Therefore, it only made sense to celebrate this "double silver wedding" 

together. Organised by amfAR, in association with LIFE +, this EpicRide to Life Ball will be held from May 30 to 

June 1, 2018, bringing together celebrity motorcycle fans to raise money for amfAR's life-saving research to 

find an HIV cure. The drivers travel with their motorcycles from Zurich to Vienna and take halts in various 

cities. 

The idea of amfAR's EpicRide to Life Ball came into being after the success of the "LifeRide for amfAR" - an 

annual motorcycle tour of various major American cities. The tour includes several events in business 

premises and media events with retailers and affiliates of sponsors on the way. Since 2010, this LifeRide has 

been attracting media attention for amfAR's battle against HIV/AIDS and generating vital funding for 

research. 

 

"As a glorious celebration of life, Life Ball has been shining in the limelight over the past 25 years in the global 

HIV/AIDS epidemic. We are very grateful to Gery Keszler for his vision and for his tireless efforts, as well as 

everyone at LIFE + for their hard work and the generous support for our projects. For many years now, LIFE + 

has been one of our major donors for the amfAR TREAT Asia pediatrics programme. With this support, we 

have been able to improve the treatment and take care of thousands of HIV-positive children across Asia. 

These children now have the chance at a longer life and a better future. On behalf of these children, we pay 

tribute to LIFE + fand appreciate them for their life-changing work and generosity." 

- Kevin Frost, Chief Executive Officer, amfAR 

 

The first amfAR's EpicRide to Life Ball will feature amfAR's CEO, Kevin Frost, as well as the following riders:  

 

Adrien Brody 

The Oscar winner in the category “Best Actor” for film “The Pianist” that starred in a wide range of Hollywood 

films Productions, from "Predator" to "Grand Budapest Hotel". He is also one of the few US actors to win the 

Cesar French Film Award for “Best Actor”. 

 

Katee Sackhoff played "Starbuck" in the hit Battlestar Galactica series and has starred in guest roles on 

television series such as Nip/Tuck, Star Wars: The Clone Wars, Longmire, and is starring in the eighth season 

of 24. 

 

Michiel Huisman, best known for Game of Thrones as Daario Naharis, has starred in Hollywood productions 

such as Forever Adaline, as well as in other television series such as Treme, Nashville and Orphan Black. 

 

Gilles Marine has starred in the feature film Sex and the City as well as in the television series Brothers and 

Sisters, Switched at Birth and Devious Maids.
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Ian Bohen has starred in the TV series Teen Wolf and in Hollywood hits like Pearl Harbor and The Dark Knight 

Rises. 

 

JR Bourne has Martouf in Stargate SG-1 amongst his well known works and is also known for his supporting 

roles in Teen Wolf and Revenge as well as Isaac in The Secret Circle. 

 

The route includes halts for press events to raise awareness for LIFE +, amfAR and the battle against AIDS. 

Companies like Gilead, Red Bull, SalzburgerLand Tourismus and the City of Vienna are supporting this 

unique awareness campaign. The funds raised with amfAR's EpicRide to Life Ball are directed to amfAR's 

"Countdown to a Cure for AIDS," - an innovative initiative designed to develop the scientific basis for a cure 

by the end of 2020. 

 

On the occasion of the 25th anniversary of the Life Ball, the amfAR's EpicRide to Life Ball will end in Vienna at 

the Life Ball 2018, during which many prominent drivers will be involved in the opening ceremony at the Red 

Carpet. 

The route 
After a kick-off event in Zurich, drivers will be leaving Zurich for Bregenz on May 29. On Thursday, May 31, 

the journey continues to Salzburg. On the way, a halt leads to the Swarovski Crystal World in Wattens. With 

Swarovski Crystal of Hope and active involvement of fashion shows with precious crystals, Swarovski is a 

longtime partner of LIFE + and the Life Ball.  

 

Previous winners of the Swarovski Crystal of Hope are: 

• 2005: amfAR - TREAT Asia Project presented by Liza Minnelli 

• 2006: Doctors Without Borders - Samba Project presented by Catherine Deneuve 

• 2007: German Foundation for World Population - Youth2Youth presented by Vivienne 

Westwood 

• 2008: CARE Austria - Yier Nigma (mother-to-child transmission) presented by Kim 

Cattrall 

• 2009: Clinton Foundation - Access Programme presented by Fran Drescher & President 

Bill Clinton 

• 2010: Elton John AIDS Foundation - The Way Home Project presented by Nastassia Kinski and David Garrett 

• 2011: Andrey Rylkov Foundation (for Health and Social Justice) presented by Brooke Shields 

• 2012: Arms Around The Child - Operation Bobbi Bear presented by Naomi Campbell and Antonio Banderas 

• 2013: The Girl Effect presented by Hilary Swank 

• 2014: Safe Water and AIDS Projects (SWAP) presented by Marcia Cross and Billy Zane 

• 2015: Prince Seeiso of Lesotho of Sentebale - Herd Boys Programme presented by Dita von Teese and Juan 

Diego Florez 

 

Following the press conference, the day ends with a fundraising dinner at the Hotel Schloss Leopoldskron at 

Salzburg. 

On June 1, the drivers of the amfAR EpicRide receive the Life Ball Flyer from Austrian Airlines at the 

touchdown at Salzburg Airport. 
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With the financial support of Vienna Tourism, Austrian Airlines has branded a Boeing 767 specifically for the 

2018 Life Ball. Around 200 VIPs will make their first stop at Salzburg Airport on June 1, 2018 at 7:30 hrs on 

Austrian Airlines OS 1088. A fan zone will be arranged that will allow individuals to greet EpicRiders of the 

New York flight. This year's homage to The Sound of Music is a stop in Salzburg. SalzburgerLand Tourism 

supports the event the day before the Life Ball and the following events take place during the amfAR's 

EpicRide to Life Ball in the Salzburg area. 

 

While the passengers continue to fly to Vienna, the EpicRider takes a scenic panoramic route to the original 

locations of The Sound of Music and then heads for brunch in the Ropac Gallery in Mirabell Palace at the 

invitation of Taddaeus Ropac - one of the leading art gallery owners in Austria. An auction will also be held 

during this brunch, the proceeds of which will benefit the Life Ball AIDS relief projects. 

The epic riders then continue their journey to Vienna for concluding stage, arriving at the Life Ball weekend 

and following events before dark. 

 

The prominent Life Ball guests, international celebrities and press representatives from New York land with 

Austrian Airlines Flight OS 1088 on June 1, 2018 at Vienna International Airport at 9:00 hrs. Like at Salzburg 

Airport, there will also be a fan zone arranged here, which will give an unobstructed view of the arrival of the 

Life Ball stars to the spectators in cooperation with Almdudler and KRONEHIT. Once in Vienna, there's 

nothing left to do other than enjoying the Life Ball events. 

LIFE + CELEBRATION CONCERT 
The LIFE + CELEBRATION CONCERT will mark the elegant start of the Life Ball weekend in Vienna on Friday, 

June 1, 2018 for the seventh time. With the tenors Jonas Kaufmann, Andreas Schager, the fabulous bass 

voice of René Pape, the mezzo-soprano Elena Maximova and the soprano singers Hila Fahima and Kristin 

Lewis as well as the baritone Bo Skovhus, i international opera stars voluntarily devote themselves to the 

cause and raise their votes in favour of those affected by HIV/AIDS. They are accompanied by the Vienna 

Chamber Orchestra under the baton of Azis Sadikovic and the Vienna Philharmonia Chorus.At this year's 

LIFE + CELEBRATION CONCERT; everything revolves around the concept of "Home". The theme journeys 

through the opera performances, and also short readings from the Austrian canon of literature - held by 

actresses like Markus Meyer and Sunnyi Melles -, as well as solo performances of the violin virtuoso Lidia 

Baich. 

80 years after Austria's annexation to Germany, singer Ute Lemper recalls this sad moment in 

historiography with her Songs for Eternity that speak of Yiddish songs from the ghetto. 

On the day of the Life Ball, the Burgtheater will be clad in magenta as T-Mobile - the longtime partner of Life 

Ball, strongly and generously supports the initiatives of LIFE +.
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Welcome cocktail 
Welcome Cocktail  

Also on June 1, the Le Méridien Hotel will host the traditional Welcome Cocktail for celebrities of the Life 

Ball. This is a closed event and can be attended only by invitation.  

 

International press conference 
June 2 - the day of the Life Ball, begins with the international press conference that takes place this year at 

the Albertina within the framework of the Keith Haring exhibition. One can participate in this press 

conference for international partners and media only by invitation. 

 

LIFE+ SOLIDARITY GALA  
On June 2, the evening of the Life Ball begins with the LIFE + SOLIDARITY GALA. Before the opening 

ceremony, Moët & Chandon welcomes the guests of the elegant Black Tie Dinner with a champagne 

reception from 17:00 hrs, followed by culinary delights by DoN Catering. The highlight of the gala with 

international stars and live acts is a charity auction of exclusive artist's work, limited special editions and 

collector's items for the benefit of HIV/AIDS relief organisations.  

The Global Fund to Fight AIDS, Tuberculosis, and Malaria is a project partner of the LIFE + SOLIDARITY 

GALA, which will present its HER - HIV Epidemic Response Campaign - with the objective of establishing HIV 

prevention for girls and young women in sub-Saharan Africa and expand it further.  

Andreas Lackner shoulders the responsibility for the space design, and has transformed the banquet hall into 

a silver wedding scene for its 25th anniversary. Colour-coded in white, the Baroque concept stands not only 

for a milestone anniversary but also for a new beginning, just as the Life Ball reinvents itself every year. 

The LIFE+ SOLIDARITY GALA is musically accompanied with exclusive performances by American 

singer/songwriter Rufus Wainwright and R&B and soul legend Patti LaBelle.  

Even after the model of classic charity galas has developed, the Black Tie Dinner continues to be quite an 

evening with its own flair. The programme includes the auction, which is very important for the battle against 

AIDS, where exclusive items and high-grade art are auctioned - an entertaining programme and an 

exceptional gastronomic experience.  

"With its idea and its work, the Life Ball makes a significant contribution not only to combating suffering and 

illness, but also to social discrimination and exclusion. And that too with a global dimension. That is reason 

enough for DoN to make its contribution." 

Josef Donhauser, CEO of DoN  

Instead of the pomp, the decoration, this dinner puts limelight on the quality and dedication to the most 

beautiful things in the world along with enjoyment and promotes awareness. The hallways are staged but of 

course, you will be served as you would be - on a family table! By the end of dessert, the guests should be in 

a relaxed, almost light "orgiastic" mood and feel good that they have experienced the same etiquette that 

was left behind long ago - that's Life Ball for you!  
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The annual auction will take place this year in cooperation with the Dorotheum. Auctioneer Rafael Schwarz 

conducts the successful charity auction for LIFE + this year. The following works of art will be auctioned at this 

year's auction: the traditional AIDS SOLIDARITY COOLER in the design of Cavalli (including a signed 14-litre 

bottle of Moët & Chandon), a signed photo and photo shoot with star photographer Jürgen Teller, a picture 

by Peter Kogler Painting by Julian Schnabel, the original poster of this year's LIFE+ CELEBRATION CONCERT by 

Arik Brauer and a work of art by Martin Tardy, which will be painted live at the auction.  

After the gala dinner, guests will be escorted to the VIP grandstands at City Hall Square, where they will 

experience the Life Ball opening from a unique perspective in front of tens of thousands of spectators. The 

city hall then opens its doors to the Life Ball and the VIP Lounge.  

The organisation of the LIFE + SOLIDARITY GALA is in the trusting hands of the team of events_by_spitz 

under the leadership of Claudia Spitz. The floral decoration is looked after by Andreas Bamesberger of 

Branch - floral concepts. The LIFE+ SOLIDARITY GALA also lays emphasis on Austrian crockery, thanks to the 

unique creations provided by Gmundner Keramik, which cleverly emphasise the homely touch of the diners.  

 

LIFE BALL 2018 for visitors to the Rathausplatz 
The restaurants at the Rathausplatz are open for drinks and snacks at 16.00 hrs for all those who want to 

secure a good spot for themselves or just want to stroll around the area a few hours before the start of the 

opening show – some of the voluntary restaurants in the area are: NEON, Ulrich + Erich, Cafe Ansari, PHY 

Garden Club, Kisss Bar, Elissar, Aux Gazelle, Club Village, Ai - Asian Cuisine. 

 

From here, you can watch the entry on the red carpet in a relaxed atmosphere. If you cannot make it early 

enough at the City Hall Square, there is still an opportunity to watch the show and the entry on the Red 

Carpet via video walls. The access lanes are located on the ringside at the right and left and will be manned 

from 15:30 hrs. After the gala dinner, VIP guests will be directed to the VIP stands at Rathausplatz, where the 

opening ceremony for the Life Ball can be viewed from a unique perspective. 

 

Starting at 16 hrs, the ring road between Schwarzenbergplatz and Schottentor will be closed, which is why we 

recommend the visitors and ball guests to travel by public transport. In order to follow this day’s safety 

precautions, there will be security checks for all guests at this year's Life Ball. After checking the tickets, 

guests of the ball get their access bands and undergo a short security check (body check, pocket check). As is 

the case with other major events, beverage bottles or items brought along that could endanger other ball 

visitors, are not allowed on the premises. 

 

The Life Ball 2018 live on ORF eins and the highlights on 3sat 
Alice Tumler and Peter Schneeberger will be reporting live at 20.15 hrs for the "Life Ball – The curtain-raiser" 

from the VIP Lounge in front of the Vienna City Hall and will be asking for bites from international and 

national stars. Backstage reporter Sandra König will give exclusive insights behind the scenes. 
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From 21.00 hrs Mirjam Weichselbraun and Alfons Haider will welcome the audience at the "Red Carpet". And 

at 21.30 hrs, the spectacular opening show featuring Conchita and Herbert Föttinger is streaming on ORF 

eins programme. Sandra König and Thomas Kamenar will be the commentators. 

3sat will broadcast the deferred-live of the opening show on Saturday, June 2, from 0.05 hrs. 

 

Red Carpet  
From 19.30 hrs.  

As a mobility partner of the Life Ball 2018, Suzuki will be presenting 25 exclusively designed vehicles for its 

25th anniversary. Prominent performers and representatives of the Life Ball will be brought to the opening in 

a delightful and stylish manner in Vienna's Rathausplatz in models of the Suzuki VITARA and Suzuki SX4 S-

CROSS line.  

The Entrée and the walk across the Red Carpet has established itself as a popular start to the Life Ball and is 

valued by guests and audiences alike for its creative spectacle of diversity. Here, the creative style-ticket 

holders present their innovative outfits, sponsors make their entries in their own special way and the 

celebrities and VIP guests of the ball also hike with them over the red carpet for several minutes. With a 

considerable length of 130 meters, the Red Carpet gives you several minutes to see and be seen. A 

resplendent firework display of equal rights on all levels thus ensures a distinctive mood right from the start 

and welcomes all participants.  

Zalando is partnering with the Life Ball for the first time this year. As part of the anniversary ball, Zalando will 

be honouring the best and most extraordinary outfits of the Life Ball's guests with the Style Contest. In the 

Zalando Zone at the Red Carpet, nominees will be selected for the Style Contest, which also gives access to 

the exclusive Zalando Area, where the jury is stationed. 100 guests can claim the recognition of the Style 

Contest jury at the Red Carpet with their costumes, which in conjunction with public voting powered by SAP, 

is crucial for the victory. The award for the costume contest will take place around midnight in the Volkshalle. 

The Life Ball Queen / Life Ball King wins a holiday in the alpine lifestyle metropolis Ischgl to the "Top of the 

Mountain" opening concert of the season on November 24, 2018 for four people. The exclusive package 

includes 5 nights in a 5-star hotel, 5-day ski passes, ski rental as well as tickets and access to the VIP area of 

the concert.  
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"We are very pleased to be a fashion partner in this anniversary year and be able to support the Life Ball. We 

share the idea that every person is absolutely unique. “With our large product palette, we want to give 

everyone the opportunity to develop their individual style and express their own personality,” says Tina 

Klussmann, Zalando Marketing Lead Austria.  

 

Whether the costumes also conform to the style conditions of the Life Ball is assessed by the Style Police, 

comprising sisters of the "Order of Perpetual Indulgence”, in advance at the entrance to the ball area. It is 

part of a worldwide movement of approximately 1,500 members, who volunteer to distribute safe sex 

materials and raise funds for those living with HIV/AIDS.  

The ART for ART jubilee portal  
For the 25th anniversary, designer Amra Bergman has also designed a new entrance portal for the Life Ball. 

The thought behind it was to use the already used backdrops of the Vienna State Opera for the Life Ball as 

the basis of a new design apropos ART for ART. This holds tight onto the tradition of the past years in the 

new entrée and can also be adapted thematically to each future motto.  

ING-DiBa with "Special Guests" in the midst of the ball 
Employees of ING-DiBa welcome special guests in the grandstand at the entrance to the Vienna Rathausplatz: 

200 of their customers can follow the ball guests' entry and the opening of the exclusive viewing platform 

designed by Jürgen Christian Hoerl. Instead of different promoters, employees themselves act as 

ambassadors for ING-DiBa Austria at the Red Carpet. As a bank partner, ING-DiBa Austria is running the new 

donation account for LIFE +. Donations to the IBAN AT15 1936 0004 5443 0025 (BIC INGBATWW) will benefit 

well-known relief organisations working for those affected by HIV and AIDS at domestic and international 

level and will by extension help the common objective of "Fighting AIDS & Celebrating Life". 

 

Life Ball Town Square concept and stage  
For the 25th Life Ball anniversary and its motto, the homage to "The Sound of Music", Amra Bergman 

conceives the entire Vienna City Hall as the basic building block of her multi-layered and technically 

extremely sophisticated stage set. The touching story of the von Trapp family contours a strongly expressive 

guideline and frames a conscious reference to Austria. First, Amra Bergman takes the viewer into a world of 

metaphors from typical Austrian landmarks. She creates the framework for this with a huge postcard that 

dissolves into pieces of a puzzle. 

Amra transforms Salzburg meadows and mountains, edelweiss quotations, folk costumes and colourful 

butterflies and deer into a compact, colourful message to the outside world. An idyll that enchants for a short 

time and presents itself at its best like a glide into the dream world as sung by the most beautiful sounds.  

The city hall will be unveiled in the second part of the spectacular opening. The entire show is accompanied 

from there on by digital stage design of the artist, which is embedded in the architecture of the city hall and 

features a 200 m² LED surface. "Visuals and Content Production" to the digital stage design come from none 

other than Opium Effect Munich.  
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This year's debutants are dancers, who are in trained for their performances by dance school Thomas 

Schäfer-Elmayer, Dancing Star Expert Thomas Kraml and by director and choreographer Giorgio Madia for 

their dance performance in the opening show. 

Design of debutant costumes 
The elaborate debutante costumes of the designer of the fashion label AMRA Vienna fit like a hand in glove 

into her stage design concept.Amra Bergman was inspired by traditional dirndl cuts, clerical outfit elements 

and monastic art works.In these outfits, the debutants look like precious porcelain figurines leading every 

step of the dance towards dramatic “Unravelling” of the idyllic colossal puzzle of Austria. 
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This year's debutant costumes also serve as a guide to choosing the clothes of the Life Ball's guests: 

It’s about being inspired rather than boring copying of stereotyped clichés. 

Austria has more to offer than traditional clothing, namely a very inspiring art scene, from which everyone 

can fetch wonderful ideas. 

If it has to be a traditional costume, then at least an element of abstraction can be fashioned - a traditional 

costume cut from unconventional material, for instance. 

The Life Ball should remain alive with a deliberate choice of outfits, make use of the independence as a 

creative playground and thus, the risk of a major costume event will be taken. 

Giorgio Madia on his involvement 

I am very excited that have been able to implement new concepts for the Life Ball organisation for years now 

and bring an impressive opening show to life with national and international artists, who are once again 

embracing the just cause this year. I wholeheartedly thank Gery Keszler for the trust he has placed in me and 

my work for so many years. I have dawned the hat of creativity many times for Life Ball and this time as well, 

I see myself facing a quite stimulating task of comprehensively playing the axis between Rathausplatz and 

Burgtheater with their gigantic spatial dimensions of 130 metres, as well as staging a show on the imposing 

25 metre wide stage, which creates a closed, exciting effect that not only unfolds live in front of thousands of 

guests and spectators, but also for the television stations broadcasting the event worldwide. As a director 

and choreographer of opera, operetta, musical and ballet, it is my intention to individually stage the opening 

show of the Life Ball suitable for the motto, and to invent something that not only makes the tremendous 

visual high unforgettable, but also distinct. 

This event celebrates life like any of my other work. That makes this collaboration ideal and absolutely 

unique. 

 

Idea and overall concept of the opening show:Gery Keszler 

Screenplay: Mischa Zickler 

Stage, visuals and debutant costumes: Amra Bergman 

Director, artistic director and dramaturge: Giorgio Madia 

Choreography: Giorgio Madia, Thomas Kraml, Prof. Dkfm. Thomas Schäfer-Elmayer 

Visuals of opening show: Opium Effect 

Musical direction: Beat4Feet [Martin Gellner / Werner Stranka], Thomas Rabitsch 

Orchestra: Vienna Chamber Orchestra 

Choir singing: Philharmonia Chor Wien and Mozart Knabenchor Wien 

Brass music: Burgermusik Zell am See 

Conductor: Azis Sadikovic 
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Grand opening of the 25th Life Ball 
from 21.30 hrs 

 

The opening brings together a colourful kaleidoscope of emotional highlights, which are surrounded by the 

musical and dramaturgical bow of the homage to The Sound of Music. Echoes from the glittering past of the 

Life Ball are reminiscent of the long-standing history and bless the game with a charming touch of notions 

such as wedding and home. 

 

Throughout the evening, Conchita and Herbert Föttinger perform in supposedly contradictory roles. 

Herbert Föttinger is the voice of the sceptics who are looking for answers to questions that need to be rightly 

posed.Conchita, on the other hand, embodies the values of the Life Ball and by extension the opposite pole. 

The other family members Vera Doppler, Markus Freistätter, Zoe Straub, Nathan Trent, Verena 

Altenberger, Rose Alaba and Missy May are also seen playing elementary roles in the scenes of the 

programmeme .Austrian and international well-wishers from the past and present of the Life Ball will turn 

the anniversary ball into an unforgettable event just like special musical performances of popular melodies by 

well-acclaimed artists. 

It’s wedding time 
This year's Fashion Show is embedded in the content of the opening show: 25 fashion houses present their 

ideas for the most beautiful day in life (wedding day). The list of participating fashion designers reads like the 

Who's Who of the fashion world - among them are stalwarts like Jean Paul Gaultier, Alberta Ferretti, 

Missoni, Roberto Cavalli, Dsquared2, N°21, Maison Schiaparelli, Vivienne Westwood, Thom Browne, 

Francesco Scognamiglio, Blumarin, Elie Saab, Diesel, Emilio Pucci, Kenzo Memento, Vionnet, Viktor & Rolf, 

Lavin. 

It is not just the bridal wear that is in the limelight, grooms are also in the play inspiring with the latest 

creations. 

 

At the fashion show Runway Rocks uses the finest crystals from Swarovski and brilliantly sets the colours and 

shapes of the wedding creations in scene.  

 

When it comes to wedding fashion, floral decoration cannot be missing.The bridal bouquets for the show are 

cleverly implemented by the Branch - floral concepts and they complement the chic creations with floral 

diversity.  

 

The curator of the fashion show is none other than Robert Rabensteiner, the stylist and fashion editor of 

L'Uomo Vogue. He is one of the most influential people in the world of menswear and also serves as a 

consultant to renowned fashion brands such as Roberto Cavalli. His many years of experience and clear 

hallmark in his style editorials for Vogue Italia and other well-known fashion magazines give the show a 

special touch. 
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LIFE + Award presented by M•A•C Cosmetics 
The emotional highlight of the opening and a solidarity of all major representatives of AIDS relief 

organisations will be the deliberation of the LIFE + Award presented by M • A • C Cosmetics. 

 

This year, for the first time, M·A·C Cosmetics and the M·A·C AIDS Fund will give the LIFE + Award and an 

ensuing donation of € 150,000 to The Elizabeth Taylor AIDS Foundation. The LIFE + Award presented by 

M • A • C Cosmetics is being received by Paris Jackson, ETAF Ambassador and Joyce Jere, Malawi Country 

Director of Global AIDS Interfaith Alliance for the GAIA Elizabeth Taylor Mobile Health Clinic programme. The 

money was obtained exclusively through the sale of VIVA GLAM series products in Austria and Switzerland in 

one year.Every single M • A • C make-up artist contributed to this donation through their dedication just as 

every single customer contributed with the purchase of a VIVA GLAM Lipstick. 

 

The award that takes the form of the LIFE + logo becomes the central thread and symbolises six concepts that 

build upon each other: 

 

Honesty 

Humanity 

Courage 

Awareness 

Acceptance 

Health 

 

These concepts are presented with corresponding elements of the show and form the basis of LIFE + and the 

campaign Know Your Status 2018. Individual elements are also conveyed by special guests and well-wishers, 

and finally in its final unified form are ceremoniously received by Paris Jackson together with Joyce Jere.  

 

In 2017, the new LIFE+ Award was presented for the first time at the Life Ball. The award ceremony is a 

special moment during the opening ceremony, giving a face to the frontline work in the battle against 

HIV/AIDS. 

 

"I am delighted that The Elizabeth Taylor AIDS Foundation is receiving this year's LIFE + Award presented by 

M•A•C Cosmetics. The Elizabeth Taylor Mobile Clinics are a wonderful example of how the battle against 

HIV/AIDS can be conducted and also be won with good ideas and strong commitment. I am convinced that 

with this backing, The Elizabeth Taylor AIDS Foundation will come a good deal closer to the common 

objective,” says Gery Keszler. 

 

 

Life Ball 2018 in City Hall 
Banquet hall 

Hosted by Matinee New York 
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This year as well, MATINEE is back with all its glory at the Life Ball. The combination of sophisticated and 

theatrical elements takes the ball guests on a journey they couldn’t even have imagined. Event producer and 

founder of Matinee USA, Jake Resnicow brings this extra-ordinary experience to Vienna with international 

dancers, artists and live performances: 

• Matinee Resident DJ Dan Slater (Sydney) 

• RuPaul's Drag Race All Star DJ Nina Flowers (Puerto Rico) 

• Ultra Music Festival Resident and DJ Mag Top 100 DJ Kryoman - who have already worked with Feddele 

Grand, Tiësto, The Black Eyed Peas, Nicki Minaj, and Shaquille O'Neal and were also on a tour 

• Live shows by LED Robot Kryoman 

• Live shows by Beyoncé's professional dancers Shernita Anderson and Miles Keeney 

• Live saxophones with Johan Khiski 

Performance of the legendary nightlife personality Alan T ("The Door", "There Is Only One") 

Extraordinary performances with the Matinee USA Dancers 

Opening ceremony with Classical / Electro-Crossover music project Symphoniacs 

The classic LED wristbands from Matinee bring out legit WOW effect and a completely immersive experience 

• Performance by Chic frontwoman Kimberly Davis 

• Performance by Nu-Disco Stars Alcazar, whose appearance at the Life Ball marks the start of their farewell 

tour ALCAZAR - 20 Years of Disco - Mission Accomplished! 

North buffet 

VIP Lounge 

Moët & Chandon Champagne Bar 

DJ Line-Up: 

DJ Mosey aka Pierre Sarkozy (Paris) 

DJ Wittgenstein (Munich) 

Philipp Mair (Vienna) b2b Fe Vargas (Havana) 

DJ Adam 12 (Los Angeles) 

The north buffet is designed by Cacho Falcon, who completely envelopes this room in canvases painted by 

him. 

Heraldry hall 

Hosted by Absolut Equal 

Music & Programmeme by Titan International 

 

Absolut Vodka is a proud partner of the Life Ball 2018. It was projected as "Pimp your Absolut Life Ball Drink". 

So that people enjoy their heart out at the Life Ball, creativity was shot through the roofs. Rainbow colors, 

synonymous with peace and tolerance, diversity, equal rights and social responsibility are at the heart of the 

creative works by bartender Thomas Strappler (Shiki, Vienna) and bartender Alex Knoll (Katze 

Katze cocktail bar, Graz). A final vote was taken on the favorites following a voting episode among 

connoisseurs such as Gery Keszler and the representatives of the Life Ball family Markus Freistätter and Vera 

Doppler and bloggers. The drink by Alex Knoll that emerged victoriously will be offered at the Life Ball to the 

guests. This drink combines Absolut Vodka and MAKAvA with elderflower syrup, limes and sexy bitters. Filled 

with soda, it grows into the perfect drink for the Life Ball night. 
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This year, the soft drink MAKAvA is partnering with the Life Ball for the first time and by extension with the 
LIFE BALL NEXT GENERATION as well and makes for one of the anti-alcoholic ingredients of the Absolut Life 
Ball Drink. 
 
Titan was founded as a company in 1993 and is one of the leading agencies in Central Europe. Initially, Titan 
took care of booking the artists and event management, and today Titan supports and advises international 
event organisers and global brands on their electronic music activities. 
DJ Line-Up: 
Steve Hope b2b Danny (Vienna) 
DJ Henri (London) 
Marcus Quarter (Vienna) 
E.Royal (Vienna) 
VAPE b2b House Mind (Vienna) 
DJ Joanish (Vienna) 
Dancers by Disco Caine & Friends 
 
Gray salon 
Hosted by Casinos Austria 
Black Jack, French Roulette and Poker invite the Life Ball guests to "Casino on Tour". The game chips are 
distributed by casino promoters and can be used against voluntary donations at the gaming tables. Attractive 
prizes from Casinos Austria are waiting to be won. 
 
Small salon 
Hosted by Ken Club Vienna 
Vienna's most refreshing gay pop club are once again proud and happy to support the Life Ball with POP, POP 
and even more POP music this year. Ken has long been considered a cozy home for people from all walks of 
life! Drag Queens from all over Europe frame a thoroughly colorful lineup. In addition to pop with Berlin 
impact, electronic sound from local DJs is also offered. 
 
DJ Line-Up: 
Alessandro Caruso (Vienna) 
Charlet Crackhouse (Berlin) 
Shane (Vienna) 
Mart.i (Vienna) 
 
Steinsaal I 
Bar host: Radatz  
 
Steinsaal II 
Hosted by: L'OR Coffee 
As an exclusive coffee partner, L'OR invites you to indulge in its golden brand world. The guests can enjoy 
special coffee and espresso specialties at a high-grade coffee bar. In addition to the classic offer, L'OR also 
regales in sophisticated coffee cocktails specially developed for this year's Life Ball. 
 
City Senate Council Chamber 
Hosted by 1Oak & Ladyfag 

1Oak NYC is one of the most exclusive clubs in the New York Meatpacking District, which has world famous 

stars as its regular visitors.  
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The unique atmosphere and a DJ line-up that adds a special touch to the club's international flair awaits the 
guests at the Life Ball this year in the City Senate Council Chamber, where this New York institution welcomes 
its guests with Club Icon Ladyfag. Live on stage, Australian singer-songwriter Betty Who will shake up the city 
senate council chamber with her ingenious show. Betty Who, on her involvement in the Life Ball: "To perform 
at the Life Ball has been on my wish list for a long time. I am very honoured to attend such a splendid evening 
and am looking forward to dancing the night away." 
Arcade court 
Bar host: Red Bull 
DJ Line-Up: 
Jesus Pelayo (Madrid) 
Sin Morera (New York) 
DJ Herb (Vienna) 
David Morales (New York) 
Claudio Ricci (Ibiza) 
With additional VIP area by Red Bull 
Heaven show with Miss Candy 

Arcade court II - Pedestals 
Business Lounge - hosted by Austrian Airlines 
 
Arcade court - Arcade entrance 
Here is a plateau that invites you to take a break with seating area and a sophisticated culinary concept. Small 
delicacies are served by the restaurateurs Habibi & Hawara, Schillinger's Swing Kitchen and Stadtvucht 
Bergmühle. 

Friedrich Schmidt Hall 
Hosted by Bartschland Follies 
Susanne Bartsch brings her "Nightlife Magic" to the Life Ball 
 
"Bartschland Follies" is a versatile and extraordinary cabaret spectacle, where an evening in the opera meets 
the burlesque circus of a fashionmonger and ensures an unforgettably entertaining experience. 

DJ Line-Up: 
Amber Valentine (New York) 
Eli Escobar (New York) 
Live shows: 
Amanda Lepore 
Broody Valentino 
Carmen Carrera 
invertebrate 
Jackie Beat 
Monét X Change 
Jacques Patriaque 
Laydee Kinmee 
Leonid & Taras 

Milk 

Patti Spliff 

Sateen & Exquisite
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Court III 
Cirqueteria hosted by Radio Superfly 
Here, the VIP reception takes place before the opening ceremony, after which the Court III is open to ball 
guests. 
Bar Host for the VIP reception: Moët & Chandon 
 
DJ Line-Up: 
DJ Shantisan (Vienna) 
ZaVinyl (Vienna) 
Harvey Miller & Troy Savoy (Salzburg) 
ClubCharlotte - DJ Collective (Berlin) 
 
Ground floor before staircase I 
Hosted by Ströck 
Tombolastand hosted by Thermen- and Vulkanland Steiermark 
 
Ground floor before staircase II 
Hosted by Ströck 
 
People's Hall 
Zalando Fashion & Dance Area 
Schwarzkopf Professional Hall of Hair & M•A•C Cosmetics Area 
Bar host: Heineken 
 
After midnight, the Life Hall Queen / King will be awarded the prize by the costume jury and Zalando at the 
People’s hall. At the Hall of Hair by Schwarzkopf Professional & M•A•C Cosmetics Area, not only is a creative 
finish by the expert is offered- the theme of "Wedding" is skilfully staged with wonderful looks, styles and 
accessories. 
 
Hosted by Dollars Baby London & Bootsy Bellows LA 
Dollar Baby takes place every Friday in the East Londoner Club Metropolis, which is a popular strip club the 
rest of the week. Musically, Dollar Baby offers a special blend of house, pop and hip-hop for its guests with 
wild range of variety. Launched by Jodie Harsh and JJ Clark, the club epitomises London's East End Party. 
Bootsy Bellows LA is one of the long-standing clubs on the Sunset Boulevard. It was inaugurated by 
Hollywood actor David Arquette in 2012. Incidentally, the burlesque theme and the club's name are no 
accident: David Arquette's mother was once a burlesque dancer and pin-up girl, her stage name was "Bootsy 
Bellows." The club owners describe the envisaged atmosphere as a "vision of a contemporary council pack 
and Berlin's Weimar culture". 
 
DJ Line-Up: 
Jodie Harsh (London) 
Hector Fonseca (LA) 
Johnny Wujek & Markus Molinari as 2GAYTHER (LA) 
 
Live performances: 
Kim Petras 
Erika Jayne 
 
Official end of the Ball: 5.00 hrs.
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Saturday June 2 & Sunday June 3, 2018 

Life Ball Party, After Hour and Breakfast Club in the People’s garden 

The Life Ball Party and the Life Ball After Hour have long been part of an exuberant Life Ball Night exclusively 

in the People’s garden-club discotheque, where music-loving guests will be spoilt once again with a top-class 

DJ line-up: 

 

CLUB 

Henry 

Nils 

David Mogyoro 

Mark Duran 

Dominique Folie 

Mosey 

Crazy Sonic 

 

GARDEN 

Ilyas Heckmann 

Claudio Ricci 

Steve Hope 

Modern Stalking 

Max Wanderer 

Andy Catana 

Dennes Deen 

 

PORTICO HALL 

Metino 

Dave Pap 

Vila 

DK 

Life Ball Party in the People’s garden 
Party: June 2, 2018, starting at 23:00 hrs 

After the opening ceremony at Rathausplatz in Vienna, all those who do not have Life Ball cards will have the 

opportunity to celebrate the Life Ball Night in the People’s garden. 

 

After Hour: June 3, 2018, starting at 5:00 hrs 

For all night owls, who still have enough energy to celebrate after sunrise, the Life Ball After Hour in Peolple’s 

garden offers an ideal party programme. 

 

Breakfast Club:  June 3, 2018, starting at 9:00 hrs 

Even at 9:00 hrs, the Life Ball Party is far from over. From then on, food trucks will take care of the guests' 

food related needs. The Life Ball Party in the People’s garden has long been part of an exuberant Life Ball 

night, and this year again spoils guests, who are excited for music with a top-class DJ line-up.
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Please note: 

• Strictly over 21 

• One-Way Ticket: The ticket loses its validity upon leaving the event site. 

• All proceeds from the ticket sales re directed to the net profit of the Life Ball. 

 

Tickets for all Life Ball events in the People’s garden are available at WIEN-TICKET, the official ticket partner 

of the Life Ball (www.wien-ticket.at) 

 

mytaxi is Mobility-Partner of Life Ball 2018 

Life Ball’s Mobility Partner mytaxi brings approximately 3,700 guests of the Life Ball safely to the event and 

back home! Simply download the app before the event for free in the Play or App Store, register and deposit 

the coupon code "lifeball18". The 10 Euro voucher will automatically be activated at the next fare paid by the 

app. Valid until 04.06.2018. More information can be found at www.mytaxi.com/lifeball2018. 

 

LIFE + APP powered by CITYAPP.Wien 

The new LIFE+ app contains the essential information about the Life Ball and LIFE BALL NEXT GENERATION in 

a clear mobile format. The three core areas of the app are: 

 

• Life Ball 2018 

- Life Ball 2018: All information about the jubilee year 

- The History of the Life Ball: The most important highlights of the last 25 years 

- Know Your Status 2018: Know your immune status 

- Room Plan for the Life Ball 2018: An orientation guide that informs all about the events and experiences 

awaiting your presence in all the rooms of the Vienna City Hall on June 2 

- There are also many photos, videos and background information about the Life Ball 

 

• Style Bible 

- The photo gallery contains the recordings of this year's Style Bible under the motto "A Homage to The 

Sound of Music" 

 

• LIFE BALL NEXT GENERATION 

- All important information about the LIFE BALL NEXT GENERATION, which takes place on June 3, in the 

Vienna City Hall: Information about the guests, artists, members of the panel discussion as well as 

informatory overview of the autumn workshops, photos and much more. 

 

Through the Life Ball App, public voting, sponsored by SAP, will take place for the Zalando Style Contest. 

Each vote counts and enriches, in addition to the verdict of the jury, the exciting decision for this year's title 

of Life Ball Queen. The Life Ball Queen / Life Ball King wins a holiday in the alpine lifestyle metropolis Ischgl to 

the "Top of the Mountain" opening concert of the season on November 24, 2018 for four people. The 

exclusive package includes 5 nights in a 5-star hotel, 5-day ski passes, ski rental as well as tickets and access 

to the VIP area of the concert. 

 

The contents of the app are in German and English. The app is available for iOS and Android.
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Life Ball Magazine - Viennalive Special 
On May 16, the fifth edition of the "Life Ball Magazine" will be published. This is presented by the echo 

medienhaus. With a circulation of 30,000 copies, the high-grade magazine reveals everything about the Life 

Ball on 140 pages. Which means, that it covers not only a review of 25 years Life Ball, a preview of all 

highlights, events and hot spots but also exclusive Interviews with Sir Elton John, Charlize Theron, Paris 

Jackson or President Bill Clinton to name a few. The proceeds from the sale of advertisements go as a 

donation to the association LIFE +. 

 

The magazine is available at the kiosk and will be distributed to all guests of the Life Ball 2018. It is also 

available in the Life Ball partner hotels, boutiques, spas, hot spots of cuisines and trendy restaurants, as well 

as in cafés and lounges by Austrian Airlines. 

 

LIFE + online shop 
This year for the first time, there is an online shop offering a wide product pallet related to the Life Ball. All of 

our partners' products are interlinked with a donation share to turn the virtual world of innovations, 

exclusive design and taste of life ball into a tangible reality for you. The Life Ball Webshop can be found here: 

lifeplus.org/shop 

 

Products in the online shop: 

Donate a novel pair of sunglasses for a good cause: Vision 1's unique technology guarantees you trouble-free 

view from the inside even when logos and symbols are evidently affixed on the outside of the lenses. These 

eyewear make an obvious statement and support the objectives of LIFE +. They are exclusively available in 

the online shop of LIFE + across the globe! 

 

The Thermen- und Vulkanland Steiermark is the sponsoring partner of the Life Ball for the first time this year 

together with the Therme Loipersdorf and the Heiltherme Bad Waltersdorf. As the host of the tombola 

(lucky draw), they represent themselves at Life Ball with prizes such as specially designed tote bags and VIP 

weekend packages. Every ticket offers guaranteed win, because every ticket is also a day ticket for the 

Loipersdorf spa or the Bad Waltersdorf spa. In the LIFE + online shop, thermal packages are also offered, 

wherein every 30th package will be donated to LIFE +. In addition, the Thermen- und Vulkanland Styria 

donates one euro of every customer invoice of the whole year to LIFE +. 

 

The Ludwig Reiter shoe manufactory and LIFE + have co-developed a bag, the 'Statement Bag' for the 25th 

anniversary of the Life Ball. It is handmade from real leather in Vienna and has a special slot for a 

positive/negative message, which is an important message! 

The Statement Bag will be presented for the first time at the Life Ball and will initially be sold as a limited 

edition. 30% of the sales revenues will go to LIFE +. The bag is also available in the Ludwig Reiter stores as 

well as the online stores. 

 

Life Ball beanbag 

The druck.at team came up with something very special this year to optimally support the Life Ball. This time, 

not only countless flyers and the press kits of druck.at will be printed, but there will also be bean bags in the 

Life Ball design, endowed with personal statements from prominent Life Ball testimonials of  
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Eva Herzigová and Aiden Brady. Within the framework of the Life Ball, the bean bags serve as a place of rest. 

In addition, the new cult objects can be purchased in the druck.at online shop. 40 euros earned per beanbag 

go to the association LIFE +. 

 

The Life Ball Package (limited to 25 pieces) 

The proud partner of the Life Ball 2018 - Absolut presents an exclusive Absolut Life Ball edition in violet, blue, 

green, yellow, orange and red. The colours of rainbow stand for peace and tolerance, for diversity, equality and 

social responsibility. These are the values that Absolut Vodka is committed to. The first all-Austrian Limited 

Edition of the Swedish Premium Vodka is eagerly awaited by collectors and connoisseurs. It can be combined 

with the exclusive Life Ball Statement eyewear from Vision 1, nowhere else but in the LIFE + online shop! 

 

WEIN & CO Life Ball Edition 

As an official partner of the Life Ball 2018, WEIN & CO did not miss out on the opportunity to design a WEIN 

& CO Life Ball Edition with unique labels for six different wines. In line with the motto, the Austrian wines 

were moved to the limelight and its special local qualities were presented. The labels of the bottles adorn 

cheeky lines with strong messages like "If you are sexist, do not drink my Zweigelt" which is held under 

prominent patronage: celebrities like publisher Desirée Treichl-Stürgkh, actresses Maria Happel, Nicole 

Beutler and Erni Mangold, opera star Anna Netrebko or singer Dagmar Koller embellish the labels of the Life 

Ball wines and in doing so, emphasise the significance of statements the droplets make. The wine-makers 

shouldering the responsibility for the content of the bottles are also pretty popular. They are none other than 

wineries - Huber, Gross, Sabathi, Jurtschitsch, Scheiblhofer and Gager, who have once again demonstrated 

their skills. 

The WEIN & CO Life Ball Edition is available exclusively in all WEIN & CO stores and at the online shop. For 

every bottle sold, a donation of € 2.00 goes to the association LIFE + in favour of relief projects for HIV/AIDS. 

 

Backstage @ Life Ball 
As a long-term partner, M•A•C Cosmetics gathers 45 make-up artists to the Life Ball again this year, who are 

supported by perfect in make-up by Gabi Grünwald for the show. 

As official hair partner, Schwarzkopf Professional is supporting the Life Ball for the first time this year. 

Together with around 30 stylists from all over Austria, actors and guests will be styled in the spirit of the Life 

Ball. 

Since the first Life Ball, top hairstylist artist Danilo Dixon from The Wall Group in the USA and his team have 

been styling the look of the many models and celebrities of the fashion show. He is assisted by hairdressers 

from Sturmayr Hairdressers and Hair by Grecht. 

Make-up and hairstyling of the debutante committee is done by Caro Erlacher & Team. With a big team of 

dressers, the fashion school Kunst.Mode.Design - Herbsstraße ensures that every outfit is perfect for the 

opening as well as the fashion show. This team is on duty ahead of time working on the production of many 

costumes. The costumes of the opening are also provided by Mörbisch. Students of the Ferrari Modeschule 

Innsbruck also participated in the implementation of the costume designs as with the Style Bible. 
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Bodypainting World Champion Birgit Mörtl and her team are once again shouldering the responsibility for 

bodypainting. 

 

All of the Life Ball's technical coordination will once again be held by the Life Ball production team in 

collaboration with Puls Multimedia Productions - Eventservice and Multimedia workshop, under the 

direction of Andreas Brandl and Andreas Ratz. 

 

Plakativ Werbetechnik delivers large-scale optics and looks and feels for the Life Ball, made of technical 

textiles, nets, sheets and foils, finished with state-of-the-art printing processes. In addition to advice on 

material, they also offer expert consultation regarding the application, assembly, printing process and final 

assembly. 

As a long-term logistics partner, DB Schenker supports the Life Ball and ensures smooth transport to and fro 

the site. 

 

As a long-time supporter, ART for ART provides numerous costumes and dresses the artists on stage as well 

as the volunteers with - the Life Ball Angel - T-shirts and shirts for the finishing work and for the day of the 

ball itself. 

 

Life Ball Ticketing 2018 

For the general ticket sale of the Life Ball 2018, there was a choice of two ticket categories: the Regular Ticket 

for EUR 180 intended for those who want to attend the Life Ball in a classic and elegant way or there’s the 

Style Ticket for EUR 90 for the most creative Life Ball guests, whose efforts of accomplishing a creative style 

are rewarded with a discounted price. The tickets were sold through the official ticket partner of Life Ball, 

WIEN-TICKET (www.wien-ticket.at). 

 

New Life Ball website for the 25th anniversary 

The Life Ball website shines in new splendour this year. All information about the Life Ball and the Life Ball 

events is now available in a contemporary design. The website informs you about all news about the Life Ball 

and its activities in the anniversary year. 

 

"The website lifeplus.org is a modern digital interface that publishes lots of content related to the LIFE + 

association. The challenge was to weave atmospheric events, relief projects and sponsorship together. It was 

important for everything to be bundled under the existing corporate design of LIFE +. Special features have 

been added to the site with the shrill image material, which gives you access to plenty of information. It is 

supported by the responsive design, which enables the users to control the well-structured content on each 

monitor, "said Philipp Ploner, Ploner Communications. 

 

Along with the website and the webshop, Life Ball partner Ploner Communications looks after advice and 

support on the Ball's social media. 

 

Photo library 

The photo library of the Life Ball dawns a fresh new look:  

Current and archived photos of the Life Ball can be found at https://media.lifeplus.org/. This photo library is a 

voluntary service of mediamid digital services GmbH.
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Accreditation 

Artists, media representatives, volunteers and technicians working within the framework of the Life Ball 2018 

will be registered by an eventDATA - services accreditation system specially programmed for the Life Ball. 

 

Pay at Life Ball 2018 

The preferred form of payment at the 25th Life Ball on 02.06.2018 is the card, be it a Mastercard, debit card 

or other credit or prepaid cards. Terminals from SIX Payment Services ensure that processing is quick and 

easy. The voucher is issued by cash registers of GET Global Event Technologies. 
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Sponsors and partners of Life Ball 2018 

We sincerely thank 

Absolut 
AIDS help Vienna 
Albertina 
Albin Scheucher graphic design 
almdudler 
Amra Bergman 
Andi Lackner - Creative Consulting 
* any.act 
APCOA 
ARCOTEL Danube Centre 
ART for ART theatre service 
Austrian Airlines 
Barbaro Catering & Wine 
Beat4Feet Productions 
BE Perfect Eagle GmbH 
BENE 
Bernie Boess FilmProduction 
Birgit Mörtl Design 
Blaguss 
Federal Chancellery 
Federal Ministry of Labour, 
Social, health and 
Consumer Protection 
Federal Ministry of Education, 
Science and Research 
Caro Erlacher 
Casinos Austria 
CITYAPP.WIEN 
DB Schenker 
Die Mietbar Flauger (The rentable vans) 
DoN Catering 
Dorotheum 
druck.at 
Durex 
DWTC Balgavy 
Ice Greissler 
Event Electric 
eventData - services 
events_by_spitz 
Final Cut Pro - Fritsch, Chiari & Partner ZT 
Felbermayr 
Fire-Ex 

FirstSpot media 
FJ BAUR 
eyepin 
Falkensteiner Hotel Vienna Margareten 
Ferrari Fashion School Innsbruck 
Fleming's Selection 
Vienna Airport 
Funkfeuer (Radio beacon) 
Radio technology Böck 
Franz Müller TextileGaby Lucano 
GET - Global Event Technologies 
CULTURE FORMAT 
Generation Elegant 
Gilead 
Giorgio Madia - Direction and 
choreography 
Globecomm Translation Services 
Gmundner ceramics 
Stadtflucht Bergmühle 
Habibi & Hawara 
SWING KITCHEN 
Heaven Vienna - Holger Thor 
Heineken 
Hellermann Tyton 
Hilton Hotels Vienna 
Hitradio Ö3 
HPD Security Service 
IG Real Estate Management 
ING-DiBa 
L'OR 
JCH - Jürgen Christian Hoerl 
Kattus 
KRONEHIT 
Kunst.Mode.Design Herbststraße 
Le Méridien Vienna 
Loomis Austria 
Ludwig Reiter shoe manufactory 
MAC Cosmetics 
Municipal Department 48 - 
Waste Management, 
Street cleaning and transport fleet 
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Municipal Department 34 - Building and 
Construction 
management 
Municipal Department 41 -  
Surveying Vienna City 
Municipal Department 68 - 
Professional fire brigade and 
Civil Protection Vienna 
MAKAvA 
MasterCard 
mediamid digital services 
MEGABOARD 
Merlicek-Grossebner 
METRO 
Möet & Chandon 
Mozart Boys Choir Vienna 
Müller transports 
myTaxi 
Northern Lights Event 
Opium Effect 
ORF 
Austrian AIDS relief 
Ruefa 
Palmers 
Patronus 
Philharmonia Choir Vienna 
perfectinmakeup by Gaby Grünwald 
Plakativ advertising technology 
Ploner Communications 
PORR 
Pulse Multimedia Productions 
Radatz fine meat products 
Rauscher Consumer Products 
Red Bull 
Redline Enterprise 
Renaissance Vienna Hotel 
Reed Messe Vienna 
Röhrer Building Physics 
Ropac Gallery 
Safety Concepts 
Salzburg Festival 
Salzburg milk 
SalzburgerLand Tourism 
SAP 
Castle Leopoldskron 
Schöller / FRONERI Austria 
Schwarzkopf Professional 
Sebastian Würger 
Lake Festival Mörbisch 
Sennheiser 

Shofah Spa 
Siemens 
SIX Payment Services 
SMD - Sozial Medizinischer Dienst 
(Social healthcare services) 
Sofitel Vienna Stephansdom 
Stadthalle (City hall) 
Stadt Wien (Vienna city) 
Vienna city Marketing 
Stefanie Starkl 
Steigenberger Hotel Herrenhof 
Ströck 
SUZUKI Austria 
Synchron Stage Vienna 
Swarovski 
Thermenland Süd- & Oststeiermark 
Marketing GmbH 
Thermalquelle Loipersdorf 
Gesellschaft m.b.H. & Co KG 
Heiltherme Bad Waltersdorf 
GmbH & Co KG“ 
Thomas Kirchgrabner 
Thomas Rabitsch Music Production 
T-Mobile Austria 
Tanzschule Kraml 
Tanzschule Elmayer 
Textil Müller 
The Wall Group 
Titan International 
Toi Toi Mobile Sanitärsysteme 
Tüchler Bühnen- und Textiltechnik 
Vienna Paint Bildbearbeitungs GmbH 
Vision 1 
Volksgarten (People’s garden) 
Vöslauer 
WebArtists G. Temel KG 
Wien Energie 
WIEN-TICKET 
Vienna Tourism 
Vienna chamber orchestra 
Wiener Linien 
Vienna Chamber of Commerce 
WEIN & CO 
Wüstenrot 
Zalando 
Branch – Floral concepts 
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